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It's  a  relief  to  know  you 
can  recommend  Dentinox 
with  confidence. 

Colic  Drops  for  even  the 
youngest  baby.  The  active 
ingredient,  Dimethicone, 
works  quickly  to  disperse 
the  bubbles  of  ingested  air 
that  cause  the  pain. 
It  contains  no  systemic 
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drug,  has  no  effect  on  the 
central  nervous  system  and 
won't  mask  other  symptoms. 

Tried  and  trusted  Dentinox 
Teething  Gel  takes  the  pain 
out  of  first  teeth.  Sugar  free, 
aspirin  free  Dentinox 
is  specially  formulated 
■    for  babies. 


Safe,  Baby  medicines  from  Dentinox 
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Hands  up  who  wants 
a  free  video  tape 

What  an  offer!  A  blank  3-hour  Philips  best-  selling  toothpaste  *.  Now,  we  're  backing 

video  tape  worth  £4  -  FREE  when  your  Macleans  with  £2  million  on  national  TV  behind 

customers  buy  Macleans.  It's  fantastic  value  our  great  new  "Soldiers "  commercial.  It's  all 

on  a  purchase  as  simple  as  a  single  1 75ml  designed  to  bring  extra  Macleans  customers 
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COMMENT 


It  is  1984 .  Mrs  Thatcher  is  one  year  into  her  second  term 
of  office.  The  limited  list  is  just  doodlings  on  Health 
Minister  Kenneth  Clarke's  notepad.  There  are 
mutterings  about  a  new  contract  for  pharmacists.  Clothier, 
which  brought  an  end  to  the  '  'gentleman's  agreement" , 
the  rural  standstill,  has  been  operating  for  a  year  or  so. 

A  large  village,  close  to  a  county  town,  with  a  population 
of  5,000,  is  ripe  for  the  opening  of  a  new  pharmacy.  A 
pharmacist  applies  to  the  Rural  Dispensing  Committee  for 
preliminary  consent.  The  RDC  grants  permission.  Over 
five  years  later,  the  pharmacist  may  just  be  lucky  to  get  his 
pharmacy  open,  providing  his  local  dispensing  doctors  do 
not  manage  to  dredge  up  one  more  excuse  to  stop  him. 

The  village,  of  course,  is  Writtle,  and  this  week  sees  the 
announcement  that  the  Secretary  of  State  has  upheld  the 
decision  made  on  two  occasions  by  the  RDC,  and  backed  on 
two  occasions  by  his  predecessor  in  office,  to  allow  a 
pharmacy  to  open.  For  the  doctors,  it  is  their  fifth  defeat  - 
let  us  hope  it  is  the  end  of  the  matter. 

The  judgment  contains  some  useful  markers  for  future 
applications.  The  Secretary  of  State  has  reaffirmed  that  a 


specific  location  is  not  a  requirement  for  preliminary 
consent  to  open  a  pharmacy,  provided  the  locality  is  given 
with  sufficient '  'particularity"  to  allow  the  body  considering 
the  application  to  determine  reasonably  accurately  the 
number  of  patients  affected.  He  has  also  scotched,  yet 
again,  the  myth  that  dispensing  income  is  necessary  for  the 
survival  of  rural  medical  practice. 

However,  doctors  still  persist  with  the  one  sided 
presentation  of  their  case  to  the  public ,  when  faced  with  an 
application  for  a  pharmacy,  as  an  inevitable  loss  of  services, 
even  of  a  partner  in  the  practice.  We  report  this  week  one 
response  from  a  member  of  the  public  to  such  a  story  in 
mid-Wales  (pl90).  It  is  gratifying  to  know  the  public  do 
appreciate  the  services  a  pharmacy  can  offer. 

Pharmacists  should  not  be  put  off  by  the  tale  of  woe  that 
has  befallen  Mr  Patel  in  his  attempt  to  bring  the  benefits  of 
a  full  pharmaceutical  service  to  rural  Essex.  As  doctors  are 
increasingly  finding  from  the  Secretary  of  State  Kenneth 
Clarke  and  his  fellow  ministers  in  Whitehall,  the  days  when 
their  voice  was  the  most  powerful  in  the  NHS  are  over. 
Good  luck  to  Mr  Patel  in  his  new  venture. 
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ADRs  reach 
all  time  high 
CSM  reports 


Five  year  battle  sees 
pharmacy  at  Writtle 


The  Secretary  of  State  for  Health 
has,  for  the  third  time,  dismissed 
an  appeal  by  dispensing  doctors 
against  a  decision  by  the  Rural 
Dispensing  Committee  to  grant 
preliminary  consent  for  a 
pharmacy  to  open  in  Writtle, 
Essex. 

The  way  is  now  clear  for  Mr 
K.J.  Patel  to  open  a  pharmacy  in 
the  village.  As  is  usual  in  these 
cases,  a  gradual  transfer  of 
patients  from  dispensing  to 
prescribing  lists  is  envisaged. 
Patients  residing  within  half  a  mile 
of  the  pharmacy  will  transfer  six 
months  after  it  opens;  patients 
living  between  half  a  mile  and  a 
mile  will  transfer  a  further  six 
months  later. 

The  Secretary  of  State  had  to 
consider  the  validity  of  Mr  Patel 's 
application  for  preliminary 
consent.  Mr  Patel  had  given  "The 
Green  Writtle"  as  the  location  of 
his  proposed  pharmacy.  But 
village  Drs  Roberts,  Bailey, 
Vincent  and  Graves  argued  that 
Mr  Patel's  application  was  invalid 
because  there  was  no  precise 
address. 

In  an  important  ruling,  the 
Secretary  of  State  decided  that 
the  purpose  of  the  preliminary 
consent  procedure  is  to  enable  a 


Experiments  on  living  animals 
declined  last  year  for  the  twelfth 
time  in  succession. 

The  number  of  scientific 
procedures  started  was  about 
3.5m,  some  4  per  cent  fewer  than 
in  1987,  says  a  Home  Office 
report  published  last  week.  Most 
experiments  (about  69  per  cent) 
aimed  to  further  medical, 
veterinary,  dental  or  other 
biological  research  and  the 


The  cheaper  do-it-yourself  blood 
pressure  testing  devices  have 
been  condemned  by  Which? 
magazine  as  inaccurate. 

In  a  test  on  seven  devices,  the 
Consumers'  Association 
magazine  found  none  matched  for 
reliability  the  mercury  sphyg- 
momanometer used  by  GPs. 

None  of  the  devices  tested  for 
accuracy  gave  a  correct  reading 
every  time;  two  varied  so  much 
they  did  not  even  make  it  to  the 


pharmacist  to  find  out,  before 
obtaining  premises,  whether  an 
application  would  be  granted. 

Drawing  attention  to  the 
difference  between  the  need  to 
specify  "the  premises"  when 
applying  for  a  contract  and  "the 
location  of  the  premises"  when 
applying  for  preliminary  consent, 
the  Secretary  of  State  concluded 
that  an  application  for  preliminary 
consent  is  valid  provided  the 
location  is  stated  "with  sufficient 
particularity"  to  enable  the 
determining  authority  to  estimate 
with  reasonable  accuracy  the 
number  of  dispensing  patients 
likely  to  be  affected.  The 
Secretary  of  State  decided  '  'The 
Green,  Writtle"  was  sufficient. 

The  Secretary  of  State  was 
also  called  upon  to  adjudicate  on 
the  measure  of  "the  proper 
provision  of  general  medical  or 
pharmaceutical  services  in  any 
locality".  As  far  as  the  medical 
services  were  concerned,  the 
Secretary  of  State  decided 
approval  of  the  application  would 
undoubtedly  have  a  substantial 
adverse  effect  on  the  dispensing 
income  of  the  Writtle  medical 
practice,  which  could  lead  to  a 
reduction  in  services,  but  any 
reduction  would  not  prejudice  the 


number  of  such  procedures  fell  by 
7  per  cent  compared  with  1987. 

The  number  involving 
cosmetics  and  toiletries  was  about 
17,000,  some  2,500  more  than  in 
1987  but  less  than  0.5  per  cent  of 
all  procedures.  Mice  were  the 
most  frequently  used  animal  (53 
per  cent).  '  'Statistics  of  Scientific 
Procedures  on  Living  Animals, 
Great  Britain  1988"  (Cm  743. 
HMSO,  £7.50). 


main  accuracy  test;  one  broke 
down  as  soon  as  testing  started. 

The  four  machines  remaining 
for  the  main  accuracy  test  on  85 
people,  were  at  odds  with  the 
hospital  device  on  an  unacceptable 
number  of  times,  says  Which?, 
though  the  Philips  5308  "only  just 
failed" 

Which?  tested  devices  from 
Systema,  Fortec,  Healthcheck, 
Nissei,  Omron  and  Philips  in  the 
price  range  £30  to  £90. 


proper  provision  of  general 
medical  services.  The  Secretary 
of  State  took  a  similar  view  over 
pharmaceutical  sendees,  despite 
the  likely  impact  on  the  nearest 
pharmacy  in  Chelmsford. 

The  Secretary  of  State's 
decision  brings  to  an  end  over  five 
years  of  wrangling  over  a 
proposed  pharmacy  in  the  Essex 
village,  which  lies  around  a  quarter 
of  a  mile  from  Chelmsford. 

The  Rural  Dispensing 
Committee  first  granted 
permission  for  a  pharmacy  in 
December  1984.  The  application 
was  made  then  by  Mr  J.K.  Patel, 
a  member  of  the  same  family  as 
the  later  applicant.  The  RDC's 
decision  was  upheld  on  appeal,  but 
Mr  Patel  had  difficulty  in  finding 
premises,  despite  an  extension  of 
the  time  allowed  before  opening. 

The  present  applicant  lodged 
his  application  in  January  1986.  It 
was  granted  by  the  RDC  and  the 
decision  upheld  on  appeal.  But 
that  November,  the  Writtle 
doctors  applied  for  a  judicial 
review  of  the  Secretary  of  State's 
decision.  The  outcome,  in 
September  1988,  was  an  oral 
hearing  behind  closed  doors  to 
resubmit  evidence  to  the 
Secretary  of  State  early  this  year. 

GPs  still 
overprescribe 
tranquillisers 

Doctors  are  still  prescribing  too 
many  benzodiazepines,  according 
to  the  Association  of  Community 
Health  Councils. 

The  ACHCEW  says  that  more 
than  25  million  prescriptions  are 
written  annually,  a  drop  of  6 
million  on  the  1979  peak,  but 
"many  are  repeats,  and 
inappropriate  long  term 
prescribing  remains  wide- 
spread" .  There  are  estimated  to 
be  more  than  3  million 

The  report  suggests 
benzodiazepines  should  be  for 
short-term  use  only,  with  doctors 
insisting  on  seeing  patients  before 
issuing  repeat  scripts.  The 
ACHCEW  also  recommends  that 
patients  should  have  access  to 
support  and  counselling  services. 
'  'Benzodiazepines:  A  suitable  case 
for  treatment ' ',  £4,  ACHCEW,  30 
Drayton  Park,  London  N5. 


The  number  of  suspected  adverse 
reactions  reported  to  the 
Committee  on  Safety  of 
Medicines  continues  to  rise  and 
last  year  reached  an  all-time  high 
of  19,022,  an  increase  of  15.8per 
cent  over  the  1987  record  . 

According  to  the  Medicines 
Commission's  annual  report 
1988,  this  rise  illustrates  the 
success  of  the  CSM's  efforts  to 
improve  reporting  rates,  which 
have  risen  by  50  per  cent  since 
1985.  Yellow  slips  in  the  British 
National  Formulary  and  FP10 
prescription  pads  are  used  for 
nearlv  40  per  cent  of  all  reports. 

The  CSM  considered  203 
product  licence  applications  and 
eight  applications  for  clinical  trial 
certificates,  26  per  cent  more  than 
in  1987.  Of  the  PL  applications,  47 
per  cent  were  considered 
satisfactory  for  a  licence  to  be 
granted  at  the  first  attempt  (35  per 
cent  in  1987). 

PL  applications  for  new  active 
substances  accounted  for  a  much 
higher  proportion  —  81  per  cent  in 
1988  compared  with  40  per  cent  in 
1987.  In  the  first  six  months,  the 
average  number  of  volumes  of 
data  submitted  to  support  these 
new  entities  was  170. 

During  the  year,  the 
Committee  on  Review  of 
Medicines  processed  735 
applications  for  reviewed  product 
licences,  leaving  2,571  still  to  be 
considered  by  the  May  1990' 
deadline.  The  Committee 
continued  to  be  concerned  at  the: 
shortage  of  pharmaceutical  staff  to 
deal  with  the  workload. 

Much  of  the  Commission's 
work  last  year  was  involved  with 
the  move  to  a  single  European; 
market.  The  Commission  felt  a 
single  market  in  medicines  could] 
not  realistically  be  achieved 
without  some  restriction  on  the 
autonomous  rights  of  national 
bodies.  But  such  restrictions  must! 
not  jeopardise  the  aim  of, 
protecting  the  public  from  unsafej 
or  ineffective  medicines. 

The  Commission  was  asked  toj 
advise  on  the  legal  status  on 
sympathomimetic  eye  drops) 
following  expressed  concern  that ! 
indiscriminate  use  of  these: 
products  might  aggravate  or  mask! 
eye  disease. 

But  the  Commission  thought 
there  was  insufficient  evidence  to] 
justify  restricting  the  products  to 
Prescription  Only;  they  are  widely 
used,  they  had  been  on  the  market 
for  years  and  supply  was, 
restricted  to  pharmacies.; 
Cautionary  labels  and  limited  pack 
size  were  recommended. 


Animal  use  in  decline 


BP  tests  get  thumbs  down 


188 


CHEMIST  &  DRUGGIST  5  AUGUST  1989 


PSNC  and 
DoH  face 
pay  discord 

Disagreement  between  PSNC 
and  the  Department  of  Health 
over  the  way  future  pay 
negotiations  are  to  be  conducted 
looks  likely  in  coming  months. 

PSNC  wants  to  retain  the 
global  sum  concept  and  negotiate 
fees  annually  within  its 
parameters,  with  mid-year 
adjustments  if  necessary.  But  a 
Department  of  Health  official  this 
week  said  the  Department  was  no 
longer  prepared  to  talk  along 
these  lines.  Nor  was  the 
Department  prepared  to  accept  an 
alteration  in  prescription  fees 
simply  to  "balance  the  books" . 

The  Department  feels  there  is 
no  longer  a  requirement  to  pay  a 
sum  of  money  to  the  profession  as 
a  whole  for  the  community 
services  it  provides;  rather 
individuals  are  to  be  encouraged  to 
compete  for  prescription 
business.  Remuneration  next 
year  (1990-91)  seems  likely,  as  it 
has  done  this  year,  to  centre 
around  an  estimate  of  the  number 
of  prescriptions  dispensed. 

However,  PSNC  financial 
executive  Mike  Brining  says  he 
will  be  watching  prescription 
numbers  closely.  There  are  signs 
that  the  forecast  for  the  current 
year  will  not  be  met,  so  some  of 
the  money  budgeted  for 
community  pharmacy  will  not  be 
paid  out.  "PSNC  will  be  seeking 
an  adjustment  of  the  prescription 
fee  scale  for  the  second  half  of  the 
year,"  Mr  Brining  said. 
Prescription  numbers  will  have  to 
increase  by  5  per  cent  in  1989-90 
to  reach  the  estimate  of  395 
million  used  in  negotiations. 

PSNC  put  its  proposals  on 
next  year's  package  to  the 
Department  three  weeks  ago,  and 
awaits  a  formal  response.  It  is 
understood  this  will  give  little 
encouragement  to  PSNC. 

Mike  Brining  is  looking  at  the 
possibility  of  pressing  for  a  review 
body,  similar  to  that  for  doctors 
and  dentists,  if  no  progress  has 
been  made  by  the  time  PSNC 
meets  the  Department  in 
September. 

The  Pharmacists  Review 
Panel  could  convert  to  this  new 
role  and  overcome  present 
procedural  problems  whereby,  if 
PSNC  objected  to  the  DoH 
package,  the  Panel's 
recommendation  could  not  be 
implemented  until  a  year  later. 

However,  the  Department  is 
unlikely  to  favour  review  body.  As 
an  independent  group  it  is  beyond 
the  control  of  the  Treasury  and 
this  goes  against  the  Govern- 
ment's desire  to  control  costs. 


"I  take  it  some  of  this  extra  money  will  reach  the  workers..." 

PSNC  reveals  PMR  and  home  fees 
but  with  reservations . . . 


The  Pharmaceutical  Services 
Negotiating  Committee  has  given 
details  of  the  fee  scales  for 
pharmacists  keeping  patient 
medication  records  and  making 
residential  home  visits  in  England 
and  Wales,  following  a  similar 
announcement  by  the 
Pharmaceutical  General  Council 
(Scotland)  last  week. 

The  initial  visit  and  the 
establishment  of  an  agreement 
with  the  home  on  an  approved 
basis  will  attract  a  fee  of  £40.  The 
fee  for  setting  up  a  patient  medical 
record  system  (to  be  available  in 
the  first  year  only)  will  be  £150. 

Thereafter  the  annual  fee  for 
residential  homes  with  up  to  20 
places  will  be  £160,  and  for  homes 
with  more  than  20  places,  £260. 
The  annual  fee  for  keeping  patient 
records  will  be  £100. 

The  Department  of  Health  has 
still  made  no  commitment  to  the 
date  of  introduction,  says  PSNC  . 
However,  the  Committee  has 
seen  the  draft  regulations  which 
will  be  required  before  payments 
can  be  made,  and  says  they  are 
"substantially  satisfactory" . 

The  Department  intends  to 
put  a  limit  of  five  on  the  number  of 
residential  homes  with  which  a 
pharmacist  can  form  an 
agreement.  The  Department  also 
proposes  to  monitor  the  schemes, 
which  could  lead  to  a  review  <  if  t  he- 
work  involved  and  the  fees  to  be 
paid. 

Family  practitioner 
committees  will  be  responsible  for 
monitoring  agreements  reached 
under  the  schemes.  For  example, 
in  order  to  offer  either  of  the 
services,  contractors  will  have  to 
prove  to  the  FPC  that  they  have 
completed  the  relevant  training 


package.  The  new  regulations 
(which  have  still  to  be  laid)  will 
require  pharmacists  to  keep  some 
sort  of  record  of  their  residential 
home  visits.  The  Department  is 
understood  to  be  looking  to 
district  pharmaceutical  officers  for 
advice  on  implementation. 

A  sum  of  £5. 4m  has  been 
budgeted  for  the  first  year  of  the 
schemes'  operation,  assuming 
that  9,000  contractors  set  up 
PMR  systems,  and  agreements 


The  Scottish  system 

For  keeping  PMRs  (over 

50  patients): 

Establishment  fee  £230 
Annual  allowance  £240 

For  services  to  homes: 

Establishment  fee  £20 
Annual  allowance  (25 

or  fewer  patients)  £125 
Additional  allowance  per 

patient  per  year  (for  homes  with 

over25  patients)  £5 


are  reached  with  all  of  the  13,000 
residential  homes  registered  in 
England  and  Wales.  The  cost  of 
the  schemes  in  future  years, 
assuming  10  per  cent  of 
agreements  between  residential 
homes  and  pharmacists  change 
each  year,  is  put  at  £3. 59m. 

PSNC  is  concerned  at  the  low 
fees  and  suggests  the  DoH  has 
overestimated  the  number  of 
contractors  who  will  offer  the 
services.  The  high  uptake  figures 
are  intended  to  ensure  that  the 
budget  will  not  be  exceeded. 

The  Department  warns  that  if 
the  schemes  are  overspent,  the 
fees  in  the  following  year  will  have 
to  be  adjusted  downwards.  But  if 
they  are  underspent  the  fees  will 
need  io  be  adjusted  upwards  - 
'  'not  to  spend  all  of  the  money  at 
the  existing  level  of  take  up,  but 
with  an  assumption  that  take  up 
would  be  improved  by  more 
attractive  fees." 


£3,700  September  payout 


Contractors  in  England  and  Wales 
can  expect  an  average  lump  sum 
payment  of  £3,700  each  on 
September  1  -  considerably 
higher  than  forecast  —  as  the 
Department  of  Health  pays  off  its 
debts  to  pharmacists  to  end  the 
cost-plus  system  of  payment. 

During  negotiations  six 
ni'  nthsagoit  was  estimated  that 
£29. 5m  was  owned  to 
contractors.  The  sum  has  now 
been  recalculated  at  £38. 989m. 
This  sum  (less  £104,000  to  be  set 
aside  for  adjustments  to  the 
essential  small  pharmacies 
scheme)  will  be  paid  out  as  a 
proportion  of  fees  and  on-cost. 


PSNC  financial  executive  Mike 
Brining  estimates  the  payment 
should  represent  8.4  per  cent  of 
1988-89  qualifying  payments. 

The  sum  is  higher  than 
expected  for  a  number  of  reasons: 
inflation  over  the  past  months  has 
been  underestimated,  and  there 
was  money  owing  from  the  labour 
and  overheads  inquiry.  However 
the  principal  reason  is  the 
downturn  in  prescription  volume 
in  the  latter  part  of  the  financial 
year.  This  meant  the  amount  left 
in  the  global  sum  agreed  for 
1988-89  was  greater  than 
expected,  since  less  was  paid  out 
as  lees  and  on-cost. 
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'Ask  an  expert'  slogan 
for  1990  NPA  adverts 


The  National  Pharmaceutical 
Association's  advertising 
campaign  will  have  a  new  slogan 
for  1990  -  "Ask  an  expert.  Ask 
your  pharmacist". 

The  NPA  Board,  meeting  last 
month,  agreed  that  it  was  time  for 
a  change  and  approved  the  new 
tagline  which,  according  to 
research,  was  well  received  by 
the  public. 

A  new  set  of  adverts  is  to 
accompany  the  slogan.  In  addition 
to  illustrating  the  pharmacist  as  a 
source  of  advice  for  the  treatment 
of  minor  ailments,  the  1990 
campaign  will  outline  pharmacists' 
educational  qualifications,  their 
accessibility  and  their  expertise  in 
dispensing  prescriptions. 

David  Sharpe  (Home 
Counties)  stressed  the 
importance  of  the  advertising 
campaign.  It  was  the  foundation  of 
whatever  the  profession  as  a 
whole  did  in  public  relations. 
Minor  relocation  —  major  problem:  An 
increasing  number  of  members' 
businesses  are  suffering  because 
of  minor  relocations  in  their  areas. 

Since  the  High  Court  decision 
in  the  Cumbria  case,  decisions  not 
to  allow  minor  relocations  were 
being  overturned  on  the  grounds 
that  the  effect  of  a  proposed  minor 
relocation  on  surrounding 
pharmacies  should  not  be 
considered  when  defining  a 
relocation  as  minor  —  the  only 
relevant  factor  should  be  the 
effect  on  the  population  served. 

The  Board  recognised  that  if 
members  are  to  be  properly 
advised,  they  would  need  advice 
as  early  as  possible  in  the 
proceedings.  NPA  director  Tim 
Astill  is  to  write  to  all  members 
asking  them  to  inform  the  office  of 
any  proposed  relocation  which 
was  likely  to  affect  them. 
Deputy  FPC  members:  The  Board  is  to 
go  it  alone,  without  the  other 
professions,  with  representations 
to  the  Secretary  of  State  that 
deputy  members  be  appointed  to 
the  new,  smaller  FPCs. 

Concerned  that  the  demands 
on  the  only  pharmacist  on  the  FPC 
would  be  too  great,  and 
recognising  the  situation  to  be 
similar  for  other  professions,  the 
Board  had  approached  them  with 
thi'  intention  of  making  a  collective 
approach.  However,  director  Tim 
Astill  reported  that  a  positive 
response  had  been  received  only 
from  thij  British  Dental 
Association. 

M?d'S  Code  welcomed:  The  Board 
feels  the  new  code  of  good 
pharmaceutical  wholesale 
distribution  practice  will  help  to 
maintain  standards  within  the 
wholesale  sector  —  but  only  if 


NAPD  members  are  encouraged 
to  follow  it. 

One  notable  omission  from  the 
code  is  any  reference  to 
disciplinary  procedures.  The 
NAPD  is  to  be  asked  how  alleged 
breaches  of  the  Code  would  be 
investigated,  and  what  sanctions 
were  likely  to  be  applied. 
Expansion  at  Mallinson  House:  The 
problem  of  office  space  at 
Mallinson  House  has  been  solved 
by  buying  adjacent  properties,  36 
and  38  St  Peter's  Street. 

Pharmacy  Mutual  Insurance  is 
to  move  next  door,  allowing  more 
space  for  other  departments. 
Pharmacy  referral  document:  Concern 
was  expressed  that  the  card  type 
format  of  the  document, 
recommended  to  be  offered  to 
community  pharmacists  for 
referring  patients  to  their  doctors, 
could  be  read  by  patients,  which 
might  cause  embarrassment  to 
any  of  the  three  parties.  The  card 
presentation  also  involved  a 
captive  NCR  sheet  to  take  a 
duplicate  copy,  rendering  that 
format  unjustifiably  expensive. 
Unanimous  support  was  for  a 
duplicate-book  presentation.  This 
is  to  be  communicated  to  the 
Pharmaceutical  Society,  which 
recommended  the  NPA  supply 
such  forms. 

Cholesterol  testing:  The  Committee 
agreed  to  await  the  outcome  of  the 
PSNC '  s  cholesterol  testing  trials 
and  the  NPA's  trials  with  the 
Miles  (Ames)  Minilab  system 
before  issuing  any  detailed 
recommendations.  Meanwhile, 
the  office  will  continue  to  provide 
general  information. 


Support  for 
pharmacy 

A  letter  from  dispensing  GPs  in 
Talgarth,  Powys,  to  their 
patients,  regarding  the  application 
for  a  pharmacy,  has  angered  one 
local  trader. 

In  a  letter  to  the  Brecon  & 
Radnor  Express,  Mrs  Irene 
Gwynne  sets  out  to  "allay  the 
apprehension  the  letter  has 
engendered,  particularly  to  the 
elderly  in  the  community". 

Mrs  Gwynne  says  a 
dispensing  chemist  is  "a  very 
important  amenity"  in  any  town. 
The  surgery  dispensary  has  been 
adequate,  but  there  has  been  a 
huge  gap  in  a  very  necessary 
service  for  non-urgent  medicines 
and  products  for  minor  illnesses, 
she  says. 

Mrs  Gwynne  says  that  a 
chemist  would  ease  the  queues  at 
the  surgery  and  reduce  the 
doctors'  workload,  and  would  be 
a  safeguard  for  patients  against 
prescription  errors. 

She  adds  that,  as  a 
tradesperson,  she  finds  it 
"saddening  and  frustrating"  to 
have  to  direct  people  away  from 
Talgarth  when  they  inquire  for  a 
chemist,  and  she  is  critical  that  the 
letter  has  been  signed  by  doctors 
from  Hay-on-Wye  as  well  as  the 
local  GPs.  "Do  the  Hay-on-Wye 
doctors  have  the  right  to  deny  the 
people  of  Talgarth  the  services 
that  their  own  patients  enjoy?" 
she  asks. 

■  The  Rural  Dispensing 
Committee  has  granted 
preliminary  consent  for  a 
pharmacy  to  open  in  Sutton-at- 
Hone,  just  south  of  Dartford  in 
Kent. 

■  The     Rural  Dispensing 


Jacqueline  Shearing,  of  James  Pharmacy,  Cheltenham  is  presented 
with  the  May  Men  ell  Daw  prize  for  the  NPA 's  staff  training  course  by 
David  Hill  (second  left)  from  Merrell  Dow.  Ailsa  Benson  (far  left), 
NPA  training  officer,  was  there  to  present  the  course  certificate  with 
proprietor  J.M.  James  looking  on 


Committee  has  upheld  its  decision 
following  appeal  that  West 
Thurrock  is  urban  in  character. 
LPC  secretary  Miall  James  says 
that,  as  yet,  there  is  no  application 
for  a  pharmacy  open  in  the  area. 


Uro-tainer 


recall 


All  sachets  of  Uro-tainer  Solution 
R  of  batch  no.  809-630  (expiry- 
date  September  1991)  have  been 
recalled  following  a  small  number 
of  reports  of  contamination. 
Contact  manufacturers  Clinimed 
on  0494  27126  to  arrange  for  their 
return  or  replacement. 


BRIEFS 


Recall  for  Fosfor  Syrup:  In  connection 
with  the  recall  printed  in  C&D  July 
15,  please  note  that  only  the 
following  batches  should  be 
returned:  AA6001-5,  AA7001-3, 
AB7001-3,  AC6001-5,  AC7001-3, 
AG6001,  AD7001-3,  AE7001-12, 
AF6001  and  17461-17653.  Stocks 
should  be  returned,  well  packed  to 
avoid  damage,  to  Malcolm 
Barker,  quality  control  manager, 
chancellor  Group  Ltd,  Abbey 
House,  The  Industrial  Estate, 
Wrexham,  Clwyd  LL13  9PW. 
Replacement  stock  will  then  be. 
despatched.  Batches  with : 
numbers  lower  than  17461  are! 
over  five  years  old  and  should  be 
destroyed. 

The  C&D  Price  Service  would  like  to.j 
clarify  any  confusion  arising  under, 
the  Smith  Kendon  entry  in  theii 
Price  List,  as  to  which  PIP  code  to  j 
use  for  the  butterscotch  travel!) 
sweets  in  200i>  tins.  The  correct 
code  is  539-072  (not  450-1 55) .  Wejj 
hope  this  clarifies  the  situation. 

PSNC  has  negotiated  a  sum  of, 

£354,000  to  compensate 
contractors  for  dead  stock  after; 
the  change  in  specification  fori 
elastic  hosiery  last  year.  The 
money  will  be  paid  into  the 
discount  balance  sheet,  and  notii 
paid  directly  to  contractors. 

The  Department  of  Health  has  imposedji 
a  settlement  of  £40.15  as  thejj 
locum  allowance  payable  fort 
pharmacists  undertaking! 
continuing  education.  PSNC  hadij 
been  pressing  for  a  more  realistic 
sum. 

The  Natural  Medicines  Group  has  been! 
strengthened  the  addition  of 
homoeopathic  medicine 
manufacturers  Nelson.  The 
company  says  the  increasing  pace 
of  change  in  the  laws  on  natural 
medicines  coming  out  of  the  EEC 
pre-1992  has  made  a  common 
approach  essential.  Following 
Nelson's  membership,  the 
company's  Paul  Evans  has  been 
co-opted  onto  the  NMG  Board. 
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NORTHERN  IRELAND 


NOTEBOOK 

Lipids  in  the 
imelight 

In  keeping  with  the  public's 
present  preoccupation  with 
cholesterol,  many  Northern 
Ireland  pharmacists  are 
considering  the  practicality  and 
feasibility  of  providing  serum 
cholesterol  measurements. 
However,  criticism  has  come 
from  many  quarters.  The  British 
Medical  Association  (critical  of 
everything  pharmacy  does) 
suggests  that  pharmacists  will  not 
be  able  to  provide  accurate  results 
and  that  the  service  will  be  nothing 
but  a  money  making  gimmick. 
Dieticians  feel  that  we  are  not 
trained  to  give  advice  on  proper 
diet  and  some  pharmacists  feel 
that  we  would  be  more  prudent 
sticking  to  the  thing  we  do  best  — 
the  dispensing  of  medicines  and 
advising  on  their  use. 

Indeed,  in  the  light  of  the 
experience  gained  in  the  USA  we 
should  be  cautious.  The  quality  of 
cholesterol  measuring  services 
provided  from  non-medical  outlets 
(shopping  malls,  health  food 
stores,  grocers,  etc)  was  shown 
to  be  very  poor  and  of  little  value 
to  health.  The  criticism  was  so 
extensive  that  one  company 
withdrew  its  instrument  from  sale 
to  non-medical  personnel  which 
included  pharmacists. 

"Extra  work  —  no  extra 
pay?" 

Cholesterol  measurement  is 
important  for  pharmacy  since  it  is 
the  first  in  a  line  of  diagnostic  tests 
which  will  make  the  "extended 
role"  more  realistic.  Most  of  us 
view  the  "extended  role"  with  a 
degree  of  cynicism.  We  nod  our 
heads  in  agreement  when 
academic  and  political  pharmacists 
suggest  what  extra  work  we 
should  be  doing  for  no  extra 
remuneration,  while  in  practice 
little  has  changed.  Cholesterol 
testing  will  remunerate  us  for  our 
involvement  and  provide  us  with  a 
focus  for  giving  relevant  health 
advice  on  reducing  the  risk  of 
heart  disease. 

The  Pharmaceutical  Society  is 
keen  to  promote  the  development 
of  cholesterol  testing  in 
pharmacies,  while  at  the  same 
time  is  acutely  aware  of  the 
adverse  effects  on  the  profession 
of  a  sub-standard  service.  The 
Society  is  to  keep  a  register  of  all 
pharmacies  providing  cholesterol 
testing,  and  pharmacists  providing 
this  service  will  be  expected  to 
show  evidence  of  their 
competency  in  counselling  clients. 
Competency  can  be  obtained  by 
attendance  at  a  course  being 
organised  by  the  PQET  planned 
for  the  Autumn. 


TOPICAL  REFLECT® 


Telesales 


I  had  a  phone  call  the  other 
day  from  a  telesales  force 
wanting  to  know  if  I  had 
received  the  sales  bumph 
for  an  insect  repellent 
cream,  said  to  be  without 
modern  chemicals  and 
selling  for  about  £4.  It 
contained  Vitamin  E  and 
doubled  as  skin  cream! 

Yes,  I  had  received  it. 
Would  I  like  to  place  an 
order?  Not  really.  Why  not? 
Well,  I  didn't  know  the 
formula,  nor  had  I  seen  any 
clinical  trial  results  which 
would  lead  me  to  accept  unsubstantiated 
claims.  I  didn't  really  see  how  I  could 
persuade  my  customers  to  part  with  £4 
when  I  already  had  effective  products, 
selling  for  less.  Ah,  but  did  those  others 
offer  100  per  cent  profit  on  cost?  No  they 
didn't,  but  having  been  around  when  the 
only  available  repellents  were  based  on 
various  citronella  formulae,  and  having 
lived  in  swamp  and  tropical  areas,  I  know 
the  immense  improvement  in  protection 
offered  by  the  first  of  the  chemical 
repellents  DMP. 

Drug  budgets 

If  you  have  good  relations  with  your  GPs 
I  suggest  you  go  and  have  a  meal  with 
them  to  discuss  prescribing  tactics.  On  my 
patch  the  surgery  is  making  quite  drastic 
changes  in  pattern  which,  while 
representing  an  ingenuous  desire  to  cut 
down  prescribing  costs,  will  almost 
certainly  rebound  upon  those  practices. 

One  near  me  has  really  gone  over  the 
top  to  the  point  of  cutting  out  anything 
costing  less  than  £1.80,  telling  patients 
they  can  buy  them,  even  though  they  may 
be  on  pension.  I  had  a  word  with  one 
partner.  I  was  told,  despite  their  efforts 
their  script  average  costs  were  higher 
than  other  groups.  It  seems  incredible, 
but  I  had  to  point  out  that  if  they  had 
stopped  ordering  all  the  cheap  items  it  was 
almost  inevitable! 

A  lengthy  silence,  then  a  quiet  "Oh." 


Definitely  off? 

Did  you  know  that  if  a 
pharmacist  is  struck  off  for 
conduct  unbecoming  he  has 
the  right  to  appeal?  Of 
course  you  did.  That  is  quite 
proper.  Did  you  know  he 
has  three  months  in  which  to 
decide  whether  or  not  to 
appeal.  During  the  three 
months  he  is  able  to 
continue  in  practice.  Did 
you  know  that  after  having 
decided  to  make  an  appeal, 
(on  the  last  day  of  that  three 
month  period),  he  may  then 
take  up  to  a  year  to  prepare 
his  case?  Did  you  know  that  while  it  is  in 
preparation  he  may  continue  in  practice? 
So  we  can  have  a  "struck  of '  pharmacist 
practising  for  up  to  15  months  after  a 
conviction. 

I  suggest  14  days  to  give  notice  of 
appeal,  and  a  month  to  present  that  appeal 
should  be  the  maximum.  In  the  meantime, 
if  the  thought  of  it  makes  you  feel  a  bit  off, 
write  to  the  secretary  at  the  RPSGB. . . 


FPC  reps? 
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My  thanks  to  the  pharmacist  who 
contacted  me  about  new  FPCs.  With  five 
lay  members  and  three  professional 
representatives  (one  GP,  one  pharmacist 
and  one  dentist),  the  calibre  of  our 
representative  would  have  to  be  high.  In 
fact  he  ought  to  be  the  top  man  in  his  area. 
The  new  post  is  for  a  "rep" .  It  will  be  as 
a  full,  responsible  member  of  a  board  of 
management.  My  correspondent 
suggested,  and  I  agree,  the  most  logical 
person  would  be  LPC  secretary. 

I  think  the  idea  of  our  submitting  three 
or  four  names  for  the  DoH  to  make  a 
choice  is  unacceptable  —  in  fact  it  is 
ludicrous.  In  my  district  we  will  be  hard 
pressed  to  find  one  person,  not  so  much 
competent,  as  able  to  contemplate  taking 
on  this  sort  of  responsibility.  I  suggest 
PSNC  resists  this  Government  dictat.  I 
also  suggest  LPCs  may  not  be  able  to  find 
more  than  one  name.  Such  a  difficulty 
would  make  sense.  I  commend  it. . . 
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COUNTERPOINTS 


A  treat  for 
nails 

Original  Additions  are  repackaging 
their  nine  Elegant  Touch  nail 
treatments. 

New  packs  are  now  tamper 
proof  and  are  designed  to  stand  on 
shelf  or  be  hung  up.  Liquid 
treatments  include  cuticle 
remover,  nail  polish  solvent, 
protein  glaze  and  protective  base 
coat.  To  support  the  relaunch 
packs  will  include  a  range  leaflet 
and  a  25p-off  coupon.  The  money- 
off  offer  is  flashed  on  packs. 
Original  Additions  Ltd.  (Beauty 
Products)  Ltd.  Tel:  01-5739907. 

Lipstick  but 
powder 

Rochas  no  28  (£7.95  rsp)  is 
presented  as  a  conventional 
lipstick  but  is  in  powder  form. 
Moisturising  and  protective,  it 
leaves  a  veil  of  powder  on  the  lips 
to  prevent  smears.  The  shade  — 
coq  de  roche  —  is  the  new  Rochas 
house  colour. 

Further  additions  this  Autumn 
are  a  sponge  applicator  on  an  eye 
pencil  (£6.50)  that  repairs 
smudges  and  blurred  outlines,  and 
lipliners  with  a  brush  applicator 
(£6.50).  The  new  Brilliant  a  levre 
(£9.95)  —  lip  gloss  with  a  brush 
applicator  —  comes  in  rose  natural 
and  rouge  vif.  Rochas  Perfumes 
Ltd.  Tel:  01-961  6440. 

FSC  add 
facial  gel 

Food  Supplement  Co  have  added 
a  facial  gel  to  the  Pure  Plant  range 
which  has  been  repackaged  and 
relaunched. 

The  facial  gel  (100ml,  £1 .80)  is 
a  water-soluble,  deep-action 
cleanser  for  normal  to  combination 
skins.  The  eight  products  in  the 
range  have  been  given  a  new  look 
in  softly  muted  pastel  tones,  say 
Food  Supplement  Company.  Tel: 
0483426666. 
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POND'S 


New  look,  new  formula 
for  Pond's  relaunch 


Now  in  Elida  Gibbs'  portfolio,  the 
Pond's  skincare  brand  has  been 
relaunched,  following  a  research 
spend  of  £130,000. 

Gibbs  say  despite  the  fact  that 
Pond's  has  received  little 
advertising  or  marketing  support 
in  recent  years,  it  has  retained  a 
4.9  per  cent  share  of  the  toiletry 
skincare  market  because  of  high 
consumer  loyalty  to  the  brand. 
The  company  aims  to  increase  its 
franchise  within  the  35-55  age 
group  which,  they  say,  will  be  a 
big  market  over  the  next  10  years 
because  of  the  large  number  of 
20-30  year  olds  at  present. 

The  relaunch  involves  changes 
in  brand  packaging  and 
reformulation  of  the  moisturisers 
in  the  range.  Packs  have  been 
streamlined  to  attract  new  users, 
but  some  traditional  elements 


have  been  retained.  Softer,  more 
cosmetic  colours  and  textures, 
more  elegant  jar  shape  and  direct 
printing  on  jars,  have  been  intro- 
duced. The  tulip  motif,  Pond's 
logo,  Pond's  jar  motif  and  colour 
coding  remain  unchanged.  The 
company  describes  the  look  as  up 
to  date  but  not  fashion  orientated. 

The  dry  skin  cream,  light  day 
cream  and  night  cream  have  a 
lighter  texture  for  improved 
absorption,  a  whiter  high  quality 
appearance  and  a  more  subtle 
fragrance,  say  Gibbs.  Trial  sizes 
(25ml,  £0.59)  are  available. 

Brand  support  to  the  value  of 
£1 .25m  (MEAL)  starts  in  October 
and  consists  of  a  £lm  television 
campaign  and  £250,000  for 
advertisements  in  the  women's 
Press.  Elida  Gibbs  Ltd.  Tel: 
01-486 1200. 


Summer  price  seduction 


Vanderbilt's  Summer  price 
seduction  promotion  runs  until  the 
end  of  September  on  bath  and 
fragrance  items. 

Perfumed  bath  foam,  body 
lotion  and  deodorant  (normally 
£10.95,  £11. 50  and  £6. 50),  are  on 


offer  with  eau  de  toilette  (normally 
£5.95).  Special  promotional  packs 
combine  any  three  of  the  above 
items  for  £9.95,  or  they  can  be 
bought  singly  for  £3.95. 
Yanderbilt  Par/urns.  Tel:  01-937 
5454. 


New  look 
Nivea  for  hair 

Smith  &  Nephew  have  given 
Nivea  shampoo  and  conditioner  a 
more  glamourous  look  with  softer 
shaped  bottles  and  a  more 
pearlised  pack  design. 

The  company  has  introduced 
more  gold  into  the  Nivea  logo  and 
has  widened  the  bottle  top,  adding 
a  twish-off  lid  for  easy  access. 
Smith  &  Nephew  Consumer 
Products  Ltd.  Tel:  021 3274750. 


Mary  Quant 
applicators 

Available  this  week  from  Mary 
Quant  are  Lip  Twisters. 

The  company  says  that  by 
twisting  the  end  of  the  Lip  Twister 
pen  the  right  amount  of 
moisturising  lip  colour  gets  onto 
the  brush,  to  cover  and  define  the 
lips. 

Lip  Twisters  (£5.95)  come  in  a 
handy  pouch,  and  can  be  carried  in 
a  handbag.  The  colours  are 
tomato,  raspberry,  autumn  and 
candy. 

And  from  the  end  of  August, 
Mary  Quant  Pen  Line  will  be  in- 
store.  It  is  a  waterproof,  felt- 
tipped  eyeliner  pen,  which  is  said 
to  enable  precise  and  accurate 
application.  It  prevents  dragging 
the  delicate  area  around  the  eyes 
and  glides  on  in  a  single  stroke  , 
drying  instantly  to  prevent 
smudging  or  smearing. 

Pen  Line  (£5.95)  is  packed  in  a 
handy  wallet  and  is  available  in 
three  shades:  brown  owl,  jet  black 
and  air  force.  The  product  is  part 
of  the  Flying  Colours  Autumn 
range.  Max  Factor  Ltd.  Tel:  0202 
524141. 

Gillette  are  offering  a  free  200ml 
Silkience  enriched  care  shampoo 
with  each  of  their  Toni  home  perm 
sets.  The  offer  is  available  through 
Unichem,  Vestric  and  Newark 
wholesalers.  Gillette.  Tel:  01 560 
1234. 

Vitalife  are  introducing  fresh  royal 
jelly  200mg  capsules  (30  £9.95)  to 
their  range.  Vitalife  Ltd.  Tel: 
01-4559962. 
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Help  enlighten  all 
the  migraine  sufferers 


who  are  in  the  dark 


Many  sufferers  do  not  realise  that  vomiting, 
visual  disturbances  and  a  severe  pain  in  the 
head  are  actually  symptoms  of  a  migraine. 
Together,  we  can  help  them  see  that  it's 
migraine  by  revealing  the  correct  diagnosis 
and  right  treatment. 

Recommend  Migralift,  which  has  a  clinically- 
proven  formula  based  on  the  most  highly 


/ 


recommended  migraine-specific  treatment. 
Migralift  is  the  only  migraine-specific 
treatment  available  OTC. 

A  major  new  PA  million  full  colour 
advertising  campaign  will  create  a  heavy 
demand.  Hand  them  Migralift  and  don't 
disappoint  them  with  an  alternative.  Then 
they  won't  be  in  the  dark  any  longer. 


Migralift 


Migralift 

The  only  migraine-specific  OTC  treatment 


FAST  RELIEF 
for 

.migraine  Headache,, 
nausea  and  vo 


For  details  of  our  attractive  launch  bonus  and  counter  prescribing  information  please  contact 
International  Laboratories  Ltd.,  Floats  Road,  Wythenshawe,  Manchester  M23  9NF.  Telephone 061-945  4161 


COUNTERPOINTS 


Elegant  Touch 
with  Lipstickers 


New  to  the  Elegant  Touch  range 
are  Lipstickers,  compacts  of  lip 
colour  that  can  be  mixed  and 
matched  to  co-ordinate  with 
Stickers  nails. 

The  credit-card  sized 
compacts  (£2.49)  hold  four  shades 
plus      applicators.  Three 


combinations  are  available:  cool 
pink,  soft  beige  and  warm  red 
which  complement  the  range. 

A  special  display  outer 
containing  six  of  each  collection 
(£25.92,  trade),  is  on  offer  from 
Original  Additions  (Beautv 
Products)  Ltd.  Tel:  01-5739907. 


Hidden  Comfort  for  shoes 

weekly  and  monthly  Press  until 
September,  as  part  of  an  overall 
£750,000  campaign  to  support  the 
Scholl  footcare  range. 
■  Scholl  Reflex  are  introducing 
new  display  material  for  extra- 
durable  deodorising  insoles.  A 
cardboard  display  unit  holding  six 
packs  of  Reflex  insoles  is  being 
introduced  to  all  retail  outlets. 
Scholl  (UK)  Ltd.  Tel:  01-253 
2030. 


Following  the  relaunch  of  their 
toiletries  earlier  this  year,  Scholl 
Footcare  are  introducing  new 
packaging  for  their  shoe  comfort 
range. 

The  new  look  for  Hidden 
Comfort  features  a  light  blue 
background  colour  retaining  the 
yellow  and  blue  Scholl  branding. 
The  product  category  is  in  a  bright 
red  colour  and  a  small  circle 
endorsed  "for  shoe  comfort" 
appears  in  the  bottom  corner. 

All  packs  of  Hidden  Comfort 


\^.Mk  'J-*'"  f£k  Iff* 
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Heel  , 


products  will  be  flashed  with  a  50p 
off  next  purchase  offer  and  will 
carry  a  coupon  inside,  to  support 
the  relaunch.  From  September  to 
October  packs  will  contain  a 
consumer  leaflet  giving  details  of 
the  range  and  incorporating  a  20p 
off  coupon. 

Half  page  colour  advertise- 
ments will  be  inserted  in  women's 


Tuesday's  Girl 

Dana  Perfumes  are  seeking 
nationwide  distribution  for  the  first 
time  for  the  Tuesday's  Girl  range 
of  cosmetics  for  which  they  have 
just  acquired  the  agency. 

Described  as  a  wide  range  of 
fashionable  co-ordinated  colours 
for  lips,  eyes,  nails  and  face,  the 
range  is  offered  at  competitive 
prices,  but  not  at  the  cost  of 
quality,  say  Dana.  An  incentive  to 
the  retailer  lies  in  the  rapid  and 
inexpensive  re-stocking 
procedure.  By  dialing  Dana's 
Freephone  number  any  order 
down  to  £25  will  be  sent  free  of 
charge  within  24  hours.  Details 
from  Valerie  Rumble  Dana 
Perfumes  Ltd.  Tel:  01-646  0344. 

Gold  Spot  mouth  fresheners  will  be 
featured  in  a  major  TV  campaign 
this  month,  running  in  Central, 
TSW,  HTV  and  Tyne  Tees 
regions.  The  campaign  will  run 
until  August  29.  Nicholas 
Laboratories  Toiletries  Division. 
Tel:  075323971. 


New  Peaudouce 
bio-degradable  nappies 


Peaudouce  are  about  to  take  a 
further  environmental  initiative 
with  the  introduction  of  what  is 
claimed  to  be  the  first  almost 
totally  bio-degradable  disposable 
nappy. 

The  new  Peaudouce  range 
goes  on  sale  from  the  end  of 
August.  The  UK  will  be  the  first 
country  in  Europe  to  receive  the 
new  nappy. 

Up  to  now,  the  trouble  with 
most  so-called  disposable  nappies 
is  that  they  are  not  disposable  in 
environmental  terms.  Most  of  the 
2,600  million  nappies  sold  in  the 
UK  every  year  end  up  in  landfill 
sites.  Bio-degredation  is  slow,  and 
in  the  case  of  plastics,  non- 
existent. 

Disposable  nappies  consist  of 
four  main  elements,  the  absorbent 
padding,  made  of  treated  wood 
pulp,  the  plastic  backing  and 
retaining  tabs,  the  stay-dry  liner 
and  the  elastic  giving  the  nappy  its 
shape. 

The  fluff  pulp  padding  is 
already  fully  bio-degradable.  Now 
the  company  has  turned  its 


attention  to  the  plastic  backing, 
introducing  a  starch  mixture  with 
a  non-toxic  additive  into  the  plastic 
formula.  This  mixture  adds  a 
"weak  link' '  into  the  plastic.  Over 
time,  those  chains  will  break  up, 
allowing  the  plastic  to  break  down 
into  its  basic  constituents  of 
carbon  dioxide  and  water. 

This  process  takes  several 
years,  the  speed  dependant  on 
soil  type,  temperature  and 
moisture.  Degradation  will  not 
take  place  on  retail  shelves  or  in 
use. 

The  new  nappies,  identified  by 
the  green  and  blue  "bio- 
degradable ' '  sticker  on  the  pack, 
are  indistinguishable  in  feel  and 
use  from  the  original  type.  There 
is  no  change  in  price. 

Peaudouce  commenced 
production  of  the  new  Ultra  Plus 
nappies  in  June  and  expect  to  be 
shipping  all  sizes  by  the  end  of 
August.  The  company  will  be 
using  advertising  and  public 
relations  activity  to  communicate 
the  new  initiative.  Peaudouce 
(UK)  Ltd.  Tel:  0992  445522. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


SK  Sky 

STY  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  W  est 

TVS  South 

TT  Tvne  Tees 


Arrid  for  Men: 

G,Y  1 

Amplex  range: 

Y,C,A,HTV,TSW,TVS.LWT 

Arret: 

TVam 

Endekay  dental  health  gum: 

GT  V ,  ST  V ,  BTV ,  G ,  C ,  HT  V ,  TSW ,  TT 

Goldseal  batteries: 

GTV.U.STV.BTV.TSW.TVS 

Gold  Spot  mouti, .. 

C.HT\  . TSW.TT 

Harmony  hairspray: 

All  areas  except  TVam 

Lanacane  Creme: 

U,STV,G,A,C4 

Lynx  body  spray: 

All  areas  except  TVam  i 

Macleans  toothpaste: 

All  areas 

Mentadent  toothbrush: 

TVam 

Optrex: 

All  areas  I 

Oxy: 

All  areas  | 

Palmolive  shampoo: 

All  areas  | 

Pearl  Drops: 

STV.C 

Revlon  Flex: 

All  areas 

Sensodyne  toothbrushes: 

ST  V ,  G ,  TVS ,  L  WT ,  TTV ,  TVam  | 

Sensodyne  toothpaste: 

All  areas  except  CTV,C4  &  TVam  ■ 

Showerfresh: 

All  areas  i 

Sunsilk  shampoo  &  Styling  Mist: 

All  areas  except  TVam 

Sure: 

All  areas  except  TVam 

Tampax: 

U,STV,BTV,G,Y,C,HTV,TSW,TT 

TCP: 

CHTV.C4 

Timotei  shampoo: 

All  areas  except  TVam  : 
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New  'duo- 
pack'  for  Eye 
Dew 

New  packaging  for  Eye  Dew  has 
been  designed  to  become  an  eye 
when  packs  of  Eye  Dew  blue  and 
Eye  Dew  clear  sit  together  on- 
shelf. 

Crookes  Healthcare  say  that 
the  new  packaging  highlights  Eye 
Dew  as  a  beauty  accessory,  with 
the  glossy  new  design  intended  to 
attract  the  attention  of  consumers 
and  distinguish  the  brand  from  the 
rest  of  the  Optrex  range.  Foil- 
board  has  been  used  to 
compensate  for  the  diminuitive 


dimensions  of  the  packs. 

Crookes  have  also  produced  a 
showcard  in  silver  and  electric 
blue  foil.  Crookes  Healthcare  Ltd. 
Tel:  061)2507431. 


Soft  wraps 
for  Autumn 

Soft  Wraps  is  Swedish  Formula's 
range  of  new  products  for  this 
Autumn/Winter. 

For  the  eyes  —  eyeshadow 
quartets  (£3.95)  in  new  forest  and 
mellow  haze,  and  shaded 
turquoise  and  smokey  blue 
mascaras  (£3.25)  both  with 
matching  eyeliner  pencils  (£2.15). 
There  are  also  pink  berry  and 
honeycomb  blushers  (£3.75)  and 
for  lips  —  rosewood,  damson  dusk 
and  orchid  dawn  lipsticks  (£2.75). 

Soft  Wraps  will  be  available 
from  October.  Max  Factor  Ltd. 
Tel:  0202 52414 1. 

Cabot's  goes 
into  sachets 

Original  Additional  say  that 
Cabot's  Salon  Series  hair 
treatments  have  been  repacked 
into  sachets  (£0.75). 

Four  treatments  are  available: 


'tJf-  I***  lip' 


hot  oil  (15ml)  for  dull,  dry  and 
damaged  hair;  protein  pack  (25ml) 
to  strengthen,  repair  and 
condition,  ultimate  repair  (25ml) 
-  an  intensive  treatment  for 
colour  treated,  bleached  or  over 
processed  hair;  and  silver  system 
(25ml)  to  counter  yellowing  of 
grey  hair.  Each  comes  in  a  display 
box  of  24  sachets  (£10.80  trade). 

Salon  Series  Hennacare 
shampoo  and  conditioner  have 
been  repacked  into  450ml  bottles 
(£2.95).  Original  (Additions 
Beauty  Products)  Ltd.  Tel:  01-573 
9907. 


Noxzema's 
protection 

Noxzema  protective  shave  foam  is 
being  introdui  ed  to  the  UK.  The 
brand  is  said  to  be  popular  in  the 
US  and  has  a  rsp  (300ml)  of  £3.25. 
There  is  alsoa  i ravel  sizi ■  1 50ml)  al 
£0.99. 

It  contains  eucalyptus, 
peppermint  and  clove  oils  and 
menthol,  said  to  stop  razor  burn 
and  irritation.  The  shaving  foams 
come  in  two  varieties  (regular  and 
menthol)  and  there  is  also  a 
Noxzema  protective  after  shave 
(100  ml,  £7.25).  It  is  formulated  to 
condition  and  moisturise  skin. 
Noxell  Ltd.  'Tel:  0708  22616. 


Kerfoot  are  introducing  cod  liver  oil 
capsules  (60  £1.30)  and  evening 
primrose  oil  capsules  (90  £8.60). 
Kerfoot  Pharmaceuticals.  Tel: 
061-330  4531. 


Extra 
Vantage 

Vantage  have  introduced  a 
discount  bonus  scheme  on  12  of 
the  latest  additions  to  the  own 
label  range. 

Members  will  be  able  to  take 
advantage  of  a  10  per  cent 
discount  on  purchases  of  six  or 
more  trade  outers  of  the  products 
on  promotion.  Those  who 
purchase  12  outers  or  more  will 
receive  a  15  per  cent  discount. 

The  offer  runs  until 
September  15  and  applies  to 
Vantage  creme  foam  bath  in  peach 
or  alpine,  the  razor  blade  product 
selection,  all  four  varieties  of 
throat  pastilles  and  the  new  cod 
liver  oil  liquid  in  300ml  and 
capsules  in  120s.  Vantage  (AHH 
Pharmaceuticals).  Tel:  0928 
71 7070. 

Arden  ends 
repackaging 

The  tw<  i-year  long  repackaging  <  if 
Elizabeth  Arden 's  Luxury  Colour- 
Collection  ends  with  the 
introduction  of  new  compacts. 

The  compacts  contain 
Elizabeth  Arden's  Luxury  eye 
colour,  Luxury  cheek  colour  and 
Flawless  Finish  powder.  A  draped 
swirl  of  solid  brass  set  in  the 
compact  case  continues  the 
design  theme  of  the  lipsticks  and 
nail  colours,  which  were 
repackaged  last  year. 

The  collection  features  new 
Autumn  colours,  new  textures 
and  new  formulae,  and  the  eye 
colour  is  available  in  singles,  duo 
and  quadruple  compacts.  The 
range  will  be  available  from 
September  4.  Elizabeth  Arden 
Ltd.  Tel:  01-784  4000. 


Mixed  media 
for  Revlon 

Revlon  are  launching  a  major  new 
advertising  campaign  across  their 
range  of  cosmetics  and  toiletries. 

The  campaign  starts  with 
cosmetics  and  dry  skin  relief  in 
glossy  women's  magazines  and 
Sunday  supplements.  In  addition, 


a  30  sen  ind  television  commercial 
promoting  the  Flex  range  of 
"body  building  haircare"  starts 
this  week. 

And  in  the  run  up  to  Christmas 
a  Press  and  poster  campaign  for 
Xi'a  Xi'ang  is  planned.  Revlon 
Intel  national  Corporation .  Tel: 
01-568  4466. 


Eye-Lite  get 
more  Kohl 

Mavala  have  introduced  two  new 
treatment  kohl  pencils  into  their 
Eye-Lite,  eye  care  and  colour 
range. 

Bleu  orage  is  a  deep  French 
navy  and  brun  dore  is  a  burnished 
golden  brown.  Mavala  say  the 
kohl  pencils  (£1.95)  and  are  safe 
even  for  those  with  sensitive 
eves.  Mavala  Laboratories  Ltd. 
Tel:  0732  459412. 

Unichem  go 
for  the  pets 


Unichem  have  arranged  an 
exclusive  promotion  on  the 
Sherley s  range  of  pet  care 
products. 

A  specially  designed  display 
unit  is  available  which  carries  the 
Unichem  pointer  to  value  symbol. 
The  merchandiser  (£31.99  trade) 
includes  multi-wormer  for  cats, 
dogs  and  puppies,  insecticidal  cat 
coll, u  s,  Ilea  bands,  powder  and 
spray,  and  insecticidal  spray. 

The  selection  offers  members 
a  42  percent  profit  on  return,  say 
Unichem.  Tel:  01-391  2323. 

Radox  are  advertising  Matey  on  TV 
lor  the  first  time  this  month  in  a 
£500,000  campaign.  The 
20-second  commercial  will  run 
nationally  on  TV-am,  TVS  and  in 
London  areas,  for  lour  weeks. 
Radox.  Tel:  075323971. 


Ethyl  Alcohol 


(S.V.R.) 


Fermentation  and  synthetic  qualities  both  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (EA.D.)Ltd. 

356  Kennington  Road,  London  SE 1 1 4LD  Tel :  01  582  0232 
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People  wko  kavent  seen  us  for  years 
say  weve  never  looked  ketter. 

Very  soon,  you  won't  recognise  Palmolive. 

We've  given  ourselves  an  exciting  new  image  with  new 
packaging,  new  formulations,  new  ideas,  new  attitudes  and 
new  prices. 

In  short,  we're  heading  for  even  wider  appeal. 
To  do  it  successfully,  we're  relaunching  with  a  massive 
media  outlay. 

We're  sp  ending  £3.5  million  on  a  dynamic  new  TV 
commercial  for  new  Palmolive  Shampoo. 

We're  advertising  Palmolive  Foam  Bath,  Palmolive 
Soap  and  the  Palmolive  Shave  Range  in  an  extensive 
colour  press  campaign. 

And  we're  suppor  ting  all  hr  ands  wi  unprecedented 
promotional  activity  and  millions  of  give-away  samples 
and  coupons. 

Yo  u  see,  a  company  as  forward-looking  as  Colgate 
Palmolive  can't  afford  to  rest  on  its  laurels. 

By  investing  in  new  packaging,  new  products  and  new 
advertising,  we're  adding  consumer  value  and  appealing 
to  an  increasing  numher  of  customers. 

We'll  get  them.  Make  sure  you  get  them,  too. 


COUNTERPOINTS 


Philips  set  the  style 


Philips  have  restyled  their  Jet  Set 
range  of  gas  powered  hair  style  rs 
and  launched  them  as  the  Jet  Set 
Cosmo  range,  "designed  to 
appeal  to  the  gift  and  replacement 
market,"  the  company  says. 

In  black  and  gold,  the  range 
includes  a  curling  tong  (£12.99),  a 
styling  brush  (£14.99)  and  a 
combination  tong  and  brush  at 
(£17.99). 

Refilable  or  disposable  gas 
cartridges  can  be  ignited  by  pieso- 
electrics,  and  the  new  gas  jet 
system  is  said  to  control  the 
temperature  without  the  aid  of 
moving  parts. 

The  launch  will  be  supported 


by  £300,000  of  advertising  in 
women's  magazines  commencing 
in  October  and  running  through  to 
Christmas.  Philips  Home 
Appliances.  Tel:  01-6892166. 


Windsor  Pharmaceuticals,  makers  of 
Enterosan,  have  teamed  up  with 
TV  personality  and  travel  expert 
Judith  Chalmers  to  produce  a 
holiday  advice  leaflet  and  checklist 
to  help  ensure  customers  are  well 
prepared  for  foreign  travel.  Free 
copies  of  the  leaflet  and  a  display 
dispenser  can  be  obtained  by 
telephoning  Cheryl  Maiden  at 
Windsor  Pharmaceuticals.  Tel: 
0344  484448. 


Natural  break 
from  soup 

London  Herb  &  Spice  Co  have 
launched  Natural  Break,  a 
vegetable  drink  in  a  tagged  bag 
which,  they  say,  is  a  low  calorie 
alternative  to  soup. 

Natural  Break  contains  no 
caffeine,  preservatives,  artificial 
flavouring  or  chemical  additives, 
says  the  company  and  there  are 
only  seven  calories  per  cup. 

A  blend  of  herbs,  vegetables 
and  spices,  it  has  a  savoury  flavour 
and  can  be  diunk  hot  or  cold. 

It  is  packed  in  a  colourful, 
cube-shaped  box  containing  ten 
bags  in  aroma-sealed  foil  sachets 
for  £0.99  (12  £8.91  trade). 

An  advertising  campaign  in 
consumer  health  magazines  will 
run  from  October  until  December. 
London  Herb  &  Spice  Co  Ltd.  Tel: 
01-680  8337. 


A  plant  on 
Sweetex 

Crookes  Healthcare  have 
announced  an  on-pack  offer  across 
the  Sweetex  range  that  runs  until 
September. 

For  three  proofs  of  purchase, 
consumers  can  select  one  of  two 
houseplants  which  will  be 
delivered  to  their  door.  Christine 
Clarkson,  senior  product  manager 
for  Sweetex  commented:  "We 
have  devised  a  promotion  which 
directly  appeals  to  our  target 
consumer.  Promoting  the  general 
usage  of  Sweetex  as  part  of  a 
normal  healthy  eating  regime  is 
key  to  the  success  and  strength  of 
the  Sweetex  brand."  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 

Tampax  TV 
campaign 

Tambrands  have  launched  a 
second  ten-week  £500,000 
television  advertising  campaign 
for  Tampax,  covering  62.6  per 
cent  of  the  country  (see  'on  TV'). 


The  commercial  aims  to 
encourage  young  towel  users  to 
reconsider  their  sanpro  needs  and 
switch  to  Tampax,  with  a  key  line 
"why  stop  when  your  period 
starts?"  Tambrands  Ltd.  Tel: 
0705474141. 

Gillette's 
collection 

Unichem  members  can  get  a 
variety  of  free  gifts  through  a 
multibrand  promotion  across 
Gillette  personal  care  products 
this  month. 

The  promotion  runs  across  all 
standard  pack  sizes  of  Gillette 
brands  —  Right  Guard  APDs, 
Silkience  hair  care  products  plus 
Gillette  shaving  creams  and  gel. 

Pharmacists  should  order  12 
packs  to  claim  a  desk  tidy  (rsp 
£14.95)  or  personal  organiser  (rsp 
£17.95);  18  packs  to  receive  the 
Sharp  printer  calculator  (rsp 
£25.77);  and  24  packs  for  the 
home  filing  system  (rsp  £26.95)  or 
an  executive  brief  case  (rsp 
£26.45). 

Multiple  brand  claims  are 
permitted  and  orders  should  be 
placed  before  August  31  via 
Gillette  representatives  or 
Unichem.  Tel:  01-391 2323. 

Reductions 
with  Care 

Care  Laboratories  have  launched 
a  series  of  retail  promotions  on 
four  products  this  Summer. 

Cepton  skin  wash  is  being 
promoted  in  flash  packs  giving  a  20 
per  cent  reduction  on  the  selling 
price.  The  250ml  bottle  is  marked 
at  £2.25  and  the  100ml  bottle  at 
£1.15,  until  the  end  of  September. 

Retailers  ordering  a  dozen 
Medicort  cream  will  receive  18 
tubes  free  and  those  ordering  24 
tubes  will  get  48  free  packs. 

Four  packs  of  Savlon  nappy 
rash  come  with  a  free  12  by  15g 
outer  of  the  cream  and  a  550ml 
bottle  of  Savlon  liquid  will  be 
available  for  the  price  of  500ml. 

The  company  also  has  a 
window  display  competition  on  the 
"Stay  Savlon  safe"  theme.  The 
closing  date  is  October  6.  Care 
Laboratories  Ltd.  Tel:  0625 
535577. 


L'Oreal  have  launched  Studio  Line 
ultra  fixing  spray,  a  stronger 
formulation  of  the  current  fixing 
spray.  It  comes  in  200ml  (£1.69) 
and  300ml  (£2.19)  sizes,  in  outers 
of  12.  Selected  independent 
chemists  will  get  a  promotional 
stand,  say  L'Oreal.  Tel:  01-937 
5454. 


mm 


salmon  pure 

fish"  oil  capsules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  0mega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 

Distributed  by 
Health  Laboratories  Ltd 
Baylors!  Industrial  Estate,  London  in  3SE 
Tel:  01-985  8211/2  Fax:  01-985  2953 
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50%  DISCOUNTS? 
WE  CAN  DO  THEM 
ON  OUR  HEADS. 


Especially  this  month. 

UniChem  members  will  get  20  packs  of 
Wilkinson  Sword  Extra  swivel  head  blades 
free  when  they  buy  20  packs  each  of  their 
swivel  head  and  fixed  head  blades. 

They'll  also  get  a  46%  profit  on  return, 


just  to  give  them  even  more  of  an  edge. 

We're  expecting  a  bigger  response  than 
usual  to  this  exclusive  offer. 

So  be  sure  to  place 
your  orders  soon.  Or  on  -/Cal 
your  heads  be  it.  UniCnCHTI 


UniChem  Limited.  UniChem  House  Cox  Lane,  Chessington,  Surrey  KT9  ISN.  Tel:  01-39)  2323 


EMUS 


Nicholas 
extend 
Clear  range 

Nicholas  Laboratories  are 
extending  their  Clear  analgesic 
range  with  the  launch  of 
Migraclear,  a  dual  action  remedy 
which  relieves  both  headache  and 
the  nausea  often  associated  with 
migraines. 

Migraclear  contains  aspirin 
500mg,  which  Nicholas  say  has 
been  chosen  for  its  anti- 
prostaglandin  effect,  and  cyclizine 
hydrochloride  25mg.  It  dissolves 
to  a  clear,  lemon  solution,  that 
helps  to  correct  gastric 
disfunction,  and  works  faster  than 
hard  tablet  formulations,  says  the 
company. 

The  dose  for  adults  is  two 
tablets  dissolved  in  water  at  the 
start  of  an  attack,  and  repeated 


SOLUBLE  TABLETS 


FAST  RELIEr 
FROM  THE 
SYMPTOMS  OF 
MIGRAINE  PAIN 


every  four  hours  as  required,  to  a 
maximum  of  eight  tablets  in  24 
hours.  Migraclear,  a  Pharmacy 
Only  medicine,  comes  in  a  pack  of 
16  tablets  for  £2.99  (6  £10.92 
trade).  Trial  packs  of  four  tablets 
are  also  available  for  £0.80. 

There  are  six  million  migraine 
sufferers  in  the  UK  and  the  OTC 
market  is  worth  around  £18m 
annually,  say  Nicholas.  The 
majority  of  sufferers  prefer  self- 
medication,  they  add.  Nicholas 
Laboratories  Healthcare  Division 
Ltd.  Tel:  0753  29371. 


Lemsip  duo 
next  month 

Reckitt  &  Colman  are  extending 
their  Lemsip  range  with  an 
expectorant  and  linctus  from 
September. 

Lemsip  linctus  (100ml  £1.49, 
200ml  £2.75)  is  said  to  be  a 
pleasant-tasting  formulation  based 
on  ipecacuanha  0.5  per  cent.  The 
dose  of  the  GSL  product  for  adults 
is  three  5ml  spoonfuls,  children 
aged  6-12  two  spoonfuls  and  aged 
2-6  one  spoonful  every  2-3  hours. 

The  expectorant  (100ml 
£1 .69,  200ml £2.99)  is  Pharmacy 
Only  and  based  on 
diphenhydramine  hydrochloride 
0.27  per  cent.  The  dose  for  adults 
is  one  to  two  5ml  spoonfuls  and  for 
children  one  spoonful  every  3-4 
hours.  The  launch  of  the  cough 
range  is  being  supported  by  a 
£2. 5m  national  television 
campaign  starting  on  October  30. 
Reckitt  &  Col  man  Products  Ltd 
pharmaceutical  division.  Tel:  0482 
26151. 


Congesteze 
competition 

Pharmacy  assistants  can  enter 
Kirby-Warrick's  Congesteze 
competition  to  win  one  of  six 
Goodmans  Quadro  904  combined 
TV,  radio  and  twin  cassette 
recorders  worth  over  £150.  The 
closing  date  is  December  29. 

To  enter,  assistants  need  to 
answer  six  questions  on  the  entry 


form  now  being  distributed  to 
pharmacies.  The  first  six  correct 
entries  drawn  will  win  a  prize  and 
the  results  will  be  announced 
before  January  31,  1990.  Kirbv 
Warrick  Healthcare.  Tel:  0638 
716321. 


AAH  discount 
FH  Micropore 

AAH  Pharmaceuticals  are  running 
a  Summer  special  offer  featuring 
discounts  of  up  to  20  per  cent  on 
their  Family  Health  range  of 
Micropore  surgical  tape. 

Purchasers  of  three  or  more 
trade  outers  of  the  tape  will  qualify 
for  a  12.5  percent  discount  which 
rises  to  20  per  cent  off  on  six  or 
more  outers.  AAH  Pharma- 
ceuticals Ltd.  Tel:  0928  717070. 

Better  seat 
in  the  bath 

Medeci  Rehab  have  a  new  version 
of  their  adjustable  bath  seat. 

The  seat  is  now  easier  to 
adjust,  and  improvements  include 
a  larger  pad  contact  with  the  side 
of  the  bath,  new  feet  suckers  and 
legs  that  are  factory-fitted  to  the 
seat  section  with  an  added  tie  bar. 
Prices  of  the  6in,  8in  and  13in 
seats  are  unchanged.  Medeci 
Rehab  Ltd.  Tel:  0277212637. 


Albert  Smith  Health  Cassettes  can  be 

obtained  by  contacting  the 
supplier  on  0255  672031,  not  as 
stated  in  C&D  last  week. 


PRESCRIPTION  SPECIALITIES 


Codalax  and  Codalax  Forte 


Co-danthramer  suspension  and 
strong  co-danthramer  suspension 
are  back  on  the  UK  market,  this 
time  from  Regent  Laboratories 
(C&D  last  week,  pl38),  branded 
Codalax  and  Codalax  Forte. 
Manufacturer  Regent 
Laboratories  Ltd,  Cunard  Road, 
London  NW10  6PN 
Description  Viscous  orange 
coloured  suspensions  with  a  peach 
flavour.  Codalax  (co-danthramer 
suspension)  contains  danthron 
25mg  and  poloxamer  188  200mg 
in  5ml,  Codalax  Forte  (strong  co- 
danthramer  suspension)  contains 
danthron  75mg  and  poloxamer 
188  lOOOmg  in  5ml 
Uses  Constipation  in  geriatric 
patients,  analgesic-induced 
constipation  in  the  terminally  ill, 
and  constipation  in  patients  with 
serious  heart  problems 


Doses  Codalax  Adults  One  or 
two  5ml  spoonfuls  Children  12 
and  over  Half  to  one  5ml 
spoonfuls.  Forte  Adults  Half  to 
one  5ml  spoonful  or  as  directed. 
Side-effects,  contraindi- 
cations, warnings  etc  Should 
not  be  given  when  acute  or  painful 
conditions  of  the  abdomen  are 
present.  May  cause  staining  of 
buttocks  in  incontinent  patients. 
Inadequate  evidence  of  safety  in 
pregnancy,  though  in  use  for  many 
years  without  apparent  ill-effects. 
May  turn  urine  pink  or  red 
Supply  restrictions  POM 
Packs  Codalax  100ml  £1.80,  11 
£15.30  Codalax  Forte  100ml 
£2.50,  11  £21.25,  all  prices  trade 
Product  licences  Codalax 
0549/0062  Codalax  Forte 
0549/0063 
Issued  August  1989 


Lopid  'first' 
forCHD 

Parke-Davies'  lipid  regulating 
agent  Lopid  (gemfibrizol)  has  been 
granted  a  UK  licence  for  the 
prevention  of  coronary  heart 
disease. 

It  is  the  only  lipid-regulating 
drug  licensed  for  this  use,  claims 
the  company.  Lopid  is  indicated 
for  the  primary  prevention  of 
coronary  heart  disease  in  men 
between  the  ages  of  40  and  55. 
who  have  hyperlipidaemias  and 
who  have  not  responded  to  diet 
and  other  measures.  This  is  in 
addition  to  its  use  in  treatment  of 
familial  hyperlipidaemias.  Parke- 
Davies  Research  Laboratories. 
Tel:  0703  620500. 

Phospholine 
licences  lapse 

Phospholine  iodide  eyedrops  have 
been  withdrawn  because  the 
product  licences  have  lapsed,  and 
are  only  obtainable  on  a  named 
patient  basis. 

Consultants  should  write  to 
Wyeth's  medical  department, 
stating  strength  and  quantities  to 
be  supplied  for  specific  named 
patients.  Not  more  than  three 
months  treatment  can  be  supplied 
at  anv  one  time.  Wveth 
Laboratories.  Tel:  0628  604377. 


BRIEFS 


Tolectin  400mg  is  to  be  available  in  a 
90  capsule  pack  (£22.44  trade) 
with  an  easy-to-open  top  designed 
for  arthritics,  and  a  tamper- 
evident  seal.  The  capsules  are 


now  coloured  orange.  Cilag Ltd. 
Tel:  024024  3541. 

Kerfoot  are  introducing  mefenamic 
acid  tablets  500mg  (100  £10.45 
trade).  They  are  buff,  oval  tablets 
marked  "mef  500"  on  one  side 
with  the  twin  triangle  logo  on  the 
reverse.  Co-trimoxazole  tablets 
400mg/80mg  are  now  orange 
dispersible  and  marked  "Co- 
tri/disp' '  on  one  side  and  the  twin 
triangle  logo  on  the  reverse. 
Kerfoot  Pharmaceuticals.  Tel: 
061-3304531. 

Evans  are  adding  the  following  to 
their  generics  range:  baclofen 
tablets,  lOmg  (100  £15.10),  co- 
amilozide  tablets  5/50mg  (100 
£9.85.  500  £39.41),  procvclidine 
tablets  5mg  (100  £5.38,  500 
£21.55).  Digitoxin  tablets  lOOmcg 
(250  £5.33)  and  dithranol  25g 
(£31.17,  all  prices  trade)  have 
been  re-introduced.  Evans 
Medical  Ltd.  Tel:  0403  41400. 

Sandoz  are  introducing  sugar-free 
Zaditen  elixir  (150ml  £7.05  trade). 
The  old  sugar  containing 
formulation  has  been 
discontinued.  Sandoz  Products 
Ltd.  Tel:  0276  692255. 

Sigma  are  marketing  bromocnptine 
2.5mg  tablets  which  are  round  and 
marked  "G"  on  one  side  and 
"Bc/2.5"  on  the  reverse  and 
packed  in  blister  strips  of  10  (100 
£16.99  trade).  Sigma 
Pharmaceuticals  pic.  Tel:  0923 
50201. 

Norton  are  adding  the  following  to 
their  generics  list:  clomipramine 
capsules  10,  25  and  50mg  (100 
£3.25,  £6.45  and  £12.25), 
isosorbide  mononitrate  tablets  20 
and40mg(100£8.21and£14.14), 
tamoxifen  tablets  40mg  (30 
£21.50),  temazepam  tablets  lOmg 
(500  £12.07)  and  20mg  (250 
£10.53,  all  trade).  H.N.  Norton  & 
Co  Ltd.  Tel:  01-530  7166. 
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'IF  I  HAVE  ANYTHING  TO  SAY  TO  NUMARK 
I  SAY  IT  TO  THEIR  FACE" 


Join  some  chemist  groups  and  they  tell  you  what  to  do, 
what  to  sell,  which  way  to  develop.  And  no  arguments. 

Numark  is  different.  Regional  committees,  national 
conventions,  regular  visits  From  wholesaler  representatives 
plus  a  house  journal  make  sure  you  get  your  say.  What's 
more  we  listen  to  your  opinions;  and  act  on  them. 

This  two  way  communication  has  helped  to  make 


Numark  the  choice  of  2,500  chemists. 


THE     BRIGHTEST    WAY    TO  SHOP 


death  rai 
sease 
ittle  time 


H  ■art    disease    is   slill  Britain's 
biggest  single  killer. 

However,  you,  the   chemist,  can 
help  to  arrest  it. 

You  set1,  despite  the  government's 
advertising  campaigns,  there  are  still 
many  people  who  are  simply  unaware  ol 
the  dangers  that  they  face  each  day. 

What  they  need  is  a  friendly  and 


concerned  piece  of  advice  from  someorl 
they  know  and  trust.  Like  a  doctor  or  a  c| 

The  people  most  at  risk 

Heavy  drinkers  and  smokers  are  iM 
risk.  So  too  are  those  who  are  overwel 
under  pressure. 

Also  anybody  who  takes  little  or  1 
exercise  or  whose  family  has  a  history  ol 
disease  is  likely  to  be  at  greater  risk. 


idea  tor  people  to  try  to  increase  their  intake  of  EPA 
(Eicosapentaenoic  Acid). 

As  you  may  know,  EPA  is  an  important  Protec- 
tive Polyunsaturate  found  almost  exclusively  in  pure 
fish  oils. 

It  is  thought  to  play  a  major  role  in  maintaining 
normal  blood  lipid  levels.  Indeed  researches  often 
point  to  the  high  level  of  EPA  in  the  diets  of  Eskimos 
to  explain  their  enviable  health  record  in  respect  of 
certain  diseases.  (Their  EPA  intake  is  twenty  times 
higher  than  ours.) 

Despite  this  tact,  few  people  in  Britain  eat 
enough  oily  fish  to  significantly  increase  their  level 
of  EPA. 

And  that's  where  Seven  Seas  Pulse  can  help. 

Pulse  -  helps  maintain  a  healthy  heart 

Pulse  soft  capsules  contain  a  special  concen- 
trated blend  of  pure,  natural  fish  oils. 

The  blend  is  derived  from  the  flesh  of  specially 
selected  oily  fish  that  guarantees  a  standardised  level 
of  Extra  Protective  Action  Polyunsaturates. 

Just  two  capsules  of  Pulse  each  day  is  suffi- 
cient to  double  the  level  of  EPA  in  most  people's  diet. 

So  if  you'd  like  to  help  reduce  Britain's  death 
rate  from  heart  disease  start  right  now  by  contacting 
us  lor  more  information. 
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You'll  know  your  regular  customers  and  you'll  have  a 
idea  il  they  (it  into  any  ol  these  categories. 

II  they  do,  the  advice  you  should  give  is  obvious, 
down  on  drinking,  smoking  and  latty  toods,  eat  more 
bly  and  take  more  exercise. 


Rem 


ember,  on  average,  someone  somewhere  i 


n  Britain 


from  heart  disease  every  three  minutes. 

The  impor  tance  of  fish  on  s 

In  addition  to  (banging  their  habits,  it  is  also  a  g  I 


To  order  your  stocks  of  Seven  Seas  Pulse  see 
your  usual   representative  or  write   to  us  at  the 
address  below. 

Seven  Seas  @ 

PULSE  4 

HELPS  MAIN  TAIN  A  HEALTHY  111  ART 

Seven  Seas  Health  Care  I  imitcd,  Hedon  Road,  Hull  HIP'  S  N] 


Record  numbers  to 
exhibit  at  Chemex 


Two  months  to  Chemex  -  and  .1 
record  number  of  exhibitors  have 
already  booked  space  at  Olympia 
for  September  24-25. 

Over  250  exhibitors  have 
booked  to  date  and  organisers 
MGB  Exhibitions  say  it  promises 
to  be  the  best  ever  Chemex. 

Show  manager  Maurice  Hoare 
believes  the  move  to  Olympia  has 
enabled  the  exhibition  to  grow  to 


meet  the  needs  of  the  market. 
Cosmetics  and  toiletries 
companies  will  be  there  in  force 
and  the  new  reading  glasses 
market  will  be  represented  by  at 
least  eight  companies. 

The  organisers  are  offering  a 
full  set  of  Encyclopaedia 
Britannica  worth  over  £1,000  in  a 
draw  from  the  visitors' 
registrations. 


Target  for 
bodyweight 

Body  weigh  Systems,  the  personal 
weighing  division  of  Tritech 
Instruments  Ltd,  are  introducing 
their  new  coin-operated, 
electronic,  person- weighing 
machine  called  the  Bodyweigh 
Target. 

The  machine  calculates  the 
target  weight  of  the  user  once 
certain  specific  information  is 
keyed  in,  such  as  height,  build  and 
physical  activity.  The  Bodyweigh 
Target  then  compares  the  user's 
actual  weight  to  the  target  weight, 
computes  over/under  weight 
details,  and  displays  a  daily  calorie 
intake  that  the  user  should  follow 
to  reach  or  maintain  the  target 
v\  1  'ighl 

The  machine  is  approved  by 
the  DTI  under  certification 
number  2037/6.  It  costs  £1,495 
plus  VAT,  or  is  available  on  lease 
or  profit  share  basis. 

Also  on  show  will  be  the 
company's  Bodyweigh  Plus  scale, 
which  has  a  memory  facility  for  up 
to  5,000  previous  weights.  On 
keying  in  a  personal  number,  the 
user  can  see  his  previous  weight , 
his  weight  gain  or  loss  and  how 
long  ago  he  weighed  himself. 

The  company  supplies  free 
with  every  scale  1,000 
personalised  ' '  Bodyweigh 
Centre"  weight  cards  for 
pharmacists  to  supply  to 
customers,  providing  their 
personal  numbers  for  use  on  the 
scale. 

The  company  says  that, 
besides  generating  an  income  of 
£15-£20  a  week  for  a  20p  usage, 
the  Bodyweigh  Plus  encourages 
increased  sales  in  health,  diet  and 
vitamin  products,  and  advertises 
the  establishment  via  the  weight 
cards.  Tel:  0273 515310. 


Continental  style  storage 


Chemex  will  be  the  first  chance  for 
pharmacists  to  view  the  whole 
H&H  storage  system,  a  method 
of  organising  drawers,  shelves 
and  refrigerators  to  make 
maximum  use  of  available  space. 

A  Continental  style  drawer 
module  provides  507ft  of  shelving 
in  a  unit  8ft  long,  4ft  deep  and  7ft 


high.  The  system  was  developed 
by  two  Austrian  pharmacists  and 
has  been  sold  throughout  Europe 
and  the  USA.  A  retrospective  10 
per  cent  discount  will  be  offered 
through  the  NPA  to  members 
placing  orders  at  the  exhibition. 
The  UK  agent  is  based  in 
Sheffield.  Tel:  0742  756642. 


Classe  are  a  new  company 
specialising  in  the  distribution  of 
inexpensive  fashion  jewellery  and 
hair  accessories  specifically  for 
retail  pharmacies.  The  directors, 
having  been  community 
pharmacists  themselves  for  the 
past  20  years,  claim  to  have  in- 
depth  knowledge  of  the  problems 
involved  in  selling  these  items 
through  pharmacy  outlets.  They 
promise  only  fast-selling  lines 
ordered  by  their  merchandisers 
with  the  client's  approval  and  any 
lines  unsold  after  three  months 
will  be  removed  and  credited  100 
per  cent. 

The  merchandisers  will  visit 


each  account  regularly,  usually  ■ 
monthly,  to  strip,  clean  and  re-! 
present  remaining  stock  and 
prepare  a  new  order  including  the; 
latest  fashions.  Counter  gondola, 
wall  or  free-standing  units  to  suit! 
each  oudet  will  be  supplied  free  on) 
loan.  All  Classe  earrings  are  hypo-|i 
allergic. 

A  10  per  cent  discount  is 
offered  on  opening  orders  placed! 
at  Chemex,  plus  5  per  centj> 
settlement  discount  for  payment, 
within  14  days  of  the  invoice  date.l 
Every  order  placed  at  Chemex;  | 
will  be  eligible  for  entry  into  a  draw 
for  a  remote  control  colour  1 
television  set.  Tel:  0992 553204,  \ 


eQme  gmr  Accessories 
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Dylon  dyeing  to  be  fun 


Dylon  is  being  repositioned  to 
make  dyeing  appear  fun  and 
fashionable  rather  than  a  rescue 
operation. 

The  company  amis  to  develop 
a  new  market,  targeting  18-34 
year  olds  with  the  slogan  "Dylon: 
make  up  for  clothes" ,  and  putting 
across  the  message  that  dyeing  is 
easy,  permanent,  and  a  way  to 
create  one's  own  fashion  colours. 
The  range  will  be  repackaged  and 
rationalised  to  Dylon  hand, 
machine,  Cameleon  and  colour  fun 
pens.  Chemex  is  being  used  as  a 
platform  for  launching  to 
pharmacies. 

A  starter  pack  designed 
especially  for  pharmacies  holds 
the  six  most  popular  shades  of 
hand,  machine  and  Cameleon 
(£49.60  trade),  plus  consumer 
information  leaflets.  Larger  units 


can  be  built  from  modules  to 
contain  up  to  21  different  colours, 
grouped  under  themes,  eg  classic, 
contemporary,  etc. 

A  television  campaign,  tested 
successfully  in  Tyne  Tees  in  1986, 
will  start  in  London  from  February 
1990,  reaching  55  percent  of  the 
UK  by  December.  Poster 
advertising  will  appear  on  200 
sites  from  March  1990  and  there 
will  be  regional  cinema  advertising 
from  June-July  199(1  then 
September-December  1990. 
Press  advertising  will  run  in 
August,  October  and  December. 

Apart  from  (he  Tyne  Tees 
test,  this  will  be  the  first  time 
Dylon  has  been  advertised  in  four 
years.  The  company  is  planning 
colour  consultant  training  for 
pharmacy  assistants.  Tel:  01-650 
4801 . 


Mirage  on  the 
NPA  stand 

The  Mirage  moving  display  unit 
will  be  demonstrated  on  the  NPA 
stand  at  Chemex  and  will  be 
offered  to  members  at  a  discount 
through  the  rebate  scheme. 

Mirage  Marketing  say  the  new 
display  is  assembled  easily  by  one 
person  and,  when  connected  to 
the  power  supply,  will  run 
indefinitely. 

Available  in  black,  white  or 
chrome  finishes  with  optional 
mirror  shelves,  the  stand 
supports  up  to  8kg  per  shelf. 
Delivery  is  three  to  four  weeks. 
Tel:  0272  343669. 

Silver  n  Gold 

Soplex  Health  Care  Ltd  will  be 
relaunching  their  Silver  Knight 
and  Gold  Knight  condoms  with 
new  packaging  and  the  BS1  Kite 


mark.  Soplex  claim  to  be  only  the 
second  wholly  British-owned 
company,  and  the  third  company 
overall,  whose  condoms  have  this 
quality  endorsement.  Tel:  t>403 
64935. 


Sugar  free 
diabetic  rock 

Fylde  Coast  Confectionery  (Briloy 
Ltd)  will  be  launching  a  sugar  free 
rock  candy  stick.  It  is  available 
packed  in  drums  individually,  in 
display  boxes  or  as  a  multi-pack  of 
three  or  four  bars. 

The  product  is  sweetened 
with  isomalt  which  is  non- 
cariogenic  and  suitable  for 
diabetics  as  it  causes  only  a  slight 
increase  in  blood  glucose  levels. 

Shelf  life  is  said  to  be  good  and 
there  is  no  stickiness,  even  if  the 
product  is  left  unwrapped.  A  5 per 
cent  discount  is  being  offered  on 
orders  taken  at  the  show.  Tel: 
02.53  591596. 


Doncaster  go 
French 

Doncaster  Pharmaceuticals 
Group  say  their  newly  formed 
perfume  division  has  been  so 
successful  that  they  are  taking  a 
separate  stand  this  year  to  show 
their  complete  range  of  French 
fragrances. 

The  aim  of  the  new  division  is 
to  enable  pharmacists  to  buy  a 
range  of  famous  name  perfumes 
without  a  huge  cash  outlay.  The 
company  says  all  visitors  will  be 
tempted  to  order  with  a  free  gift  of 
Potter  &  Moore  soaps.  Tel:  0302 
886031. 

Blood 
pressure  at  a 
discount 

Springfield  Diagnostic  Systems 
will  ( iffer  a  discount  at  Chemex  on 
their  latest  blood  pressure  testing 
machine,  the  Springfield  Pressure 
Check  II. 

The  machine  measures  both 
systolic  and  diastolic  pressure  and 
pulse  rate  to  within  ±2mm  of 
mercury  and  ±2  pulses  per 
minute. 

It  features  an  easy  to  follow 
LCD  display  instruction  panel,  an 
inbuilt  printer  for  user  reference, 
a  table  and  stool  for  patient 


comfort,  a  programmable  rolling 
advertising  display  of  4x1,000 
character  messages,  a  hands  off 
sonic  control  unit  and  a  built-in 
sex/ weight/age  comparitor. 

Springfield  say  the  Pressure 
Check  II  needs  little  attention 
other  than  periodic  calibration.  It 
has  been  approved  by  the  NPA 
and  costs  £1,899.62  plus  VAT. 
net  of  NPA  discount.  Tel:  044282 
8644. 


New  OTC 
homoeopathy 

Biomed  UK  Ltd  will  be 
introducing  Chemex  visitors  to  a 
new  range  of  homoeopathic 
products  from  France. 
Formulated  by  Lehning 
Laboratories,  the  products  are 
designed  for  the  OTC 
"pharmacists'  prescription 
market ' ' .  Tel:  0730  66790. 

Free  TV  draw 

Direct  Perception's  reading 
glasses  will  be  on  offer,  and 
visitors  to  the  stand  can  enter 
their  names  in  a  free  draw  for  a 
portable  colour  television  set. 

Compact  displays  with  the 
complete  opening  stock  of  gold- 
coloured  metal  frames  will  be 
reduced  from  £63  to  £54.  The 
glasses  retail  at  £6.99  and  are 
available  only  through 
pharmacies.  Tel:  01-518  2685. 


Green  tinge  to  personal  care 


(  ometform  Ltd  have  produced  an 
'  'environmentally  friendly" 
personal  care  kit  containing  soft 
white  toilet  tissue,  a  disposable 
towel  and  ,i  protecth  e  toilet  scat 
cover,  all  made  from  recycled 
paper.    Scented    soap    is  also 


included.  The  kit  is  small  enough 
to  fit  into  a  handbag  or  wallet  (6, 
VI  .99).  The  company  is  selling  the 
product  through  Boots  and  is 
using  Chemex  to  extend 
distribution  to  othei  pharmcies. 
Tel:  01-3409834. 
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Two  supplements 
from  Wassen 


Wassen  International  Ltd  will  be 
launching  two  new  food 
supplements.  Confiance  is  a 
tablet,  taken  once  daily,  intended 
for  menopausal  women.  It 
1 1  nit, tins  boron  to  help  retard  the 
loss  of  calcium  and  magnesium 
from  bone.  Other  ingredients 
include  magnesium,  manganese, 
selenium,  chromium,  B  vitamins 
and  vitamin  E  (30,  £3.95;  90, 
£9.75;  365,  £31). 

Sitosterol- B  is  a  new  approach 
to  reducing  cholesterol  intake. 
The    tablets   contain  beta- 


sitosterol,  a  nutrient  naturally 
occurring  in  wheat  embryo,  which 
is  believed  to  block  dietary 
cholesterol  absorption  from  the 
gut.  It  does  not  affect  normal 
synthesis  of  cholesterol. 

Most  of  the  trials  have  been 
carried  out  on  animals,  with  the 
exception  of  a  trial  in  rune  humans, 
but  Wassen  are  setting  up  larger 
clinical  studies  to  test  efficacy. 
Other  ingredients  are  vitamins  A, 
B3,  C  and  E,  selenium  and 
chromium  (30,  £4.50;  90,  £11 .75; 
365.  £41).  Tel:  0372379828. 


The  six  best 

Potter's  (Herbal  Supplies)  Ltd  will 
be  introducing  a  new  range  of 
merchandising  and  POS  material, 
promoting  the  six  best-selling 
pharmacy  products.  This  is  the 
company's  first  appearance  at 
Chemex.  Tel:  0942  34761. 


Perfume  Box 
addition 

H .  Tinchant  UK  Ltd  will  be  adding 
a  new  fragrance  to  their  Perfume 
Box  range  for  women.  A  special 
Christmas  promotion,  the  Fashion 
Pastels  colour  cosmetic  kit,  will 
also  be  launched  at  Chemex.  Tel: 
0468  72220. 

Win  a  bike 

Sterling  Health  will  be  giving 
bonuses  on  all  their  branded 
products.  There  will  be  a  chance 
to  win  one  of  two  Dawes  Ultra 
racing  bikes  in  a  competition 
linked  to  Sterling  Health  medical 
sponsorship  of  the  Kellogg's  Tour 
of  Great  Britain  Cycle  Race.  Tel: 
0483  65599. 


Fly  to  USA 

IP&  S  Co  Ltd,  suppliers  of  printed 
packaging  such  as  counter  bags, 
will  run  two  special  offers.  When 
placing  an  order  at  the  show, 
customers  will  receive  the 
printing  blocks  free,  together  with 
two  free  return  flights  to  mainland 
USA.  All  customers  have  to  do  is 
book  a  Hyatt  Hotel  costing  from 
£50  a  night  tor  two  people. 
Previously,   the  company 


concentrated  on  the  food  industry 
but  has  launched  a  range  of  high 
and  low  density  printed  bags  to 
cater  for  the  changing  styles  of 
packaging  used  in  the  non  food 
sector.  Representatives  and 
designers  nationwide  can  help 
with  packaging  design.  Tel:  01 624 
0185. 


Tailor  made 
travelpack 

Organic  Product  Co  will  launch  a 
travelpack  holding  four  50ml  or 
15g  products  of  the  customer's 
choice. 

The  company  was  formed  a 
year  ago  to  produce  natural-based 
beauty  products  free  from  animal 
derivatives  and  testing.  Their 
environmental  concern  extends  to 
packaging  in  recyclable  pvc  and 
glass. 

Customers  ordering  over 
£200  worth  of  OPC  products  at 
Chemex  can  win  a  weekend  for 
two  at  a  UK  Hilton  Hotel.  There 
will  also  be  a  number  of  special 
offers.  Tel:  01  478  1062. 


Messages  by 
balloon 

Continental  Balloons  Ltd. 
exhibiting  at  Chemex  for  the  first 
time,  will  be  offering  a  special 
promotion  price  to  Chemex 
visitors.  Their  foil  balloons  carry 
messages  to  suit  many  different 
oi  i  asions  —  birthdays,  get  well, 
congratulations,  etc  —  and  some 
feature  cartoon  characters.  By 
appealing  to  mothers  and  children, 
the  balloons  can  help  pharmacies 
expand  sales  to  their  major 
customers,  say  CBL.  Tel:  0707 
266778. 


Original  Additions  for 
nails  and  eyelashes 


Original  Additions  will  be 
extending  their  Elegant  Touch  nail 
system  with  the  Ultimate  range  of 
pump  spray  nail  dry,  nail  hardener 
and  peel  off  nail  mask.  Colour  will 
be  introduced  to  Elegant  Touch 
for  the  first  time  with  12  coloured 
nail  hardeners.  The  picture  above 
shows  new  packaging  (see  pl92). 


Bud  news 

Kirby-Warrick  Healthcare  will  be 
launching  Buddettes,  a  new- 
cotton  bud  for  applying  cosmetics. 

All  visitors  to  the  stand  will  be 
able  to  enter  a  raffle  for  Warrick 
the  Congesteze  teddy  bear, 
resplendent  in  his  pharmacist's 
white  coat.  Pharmacy  assistants 
may  enter  a  product  knowledge 
competition  to  win  a  Goodmans 
904  miniature  television  with  radio 
and  twin  cassettes,  worth  over 
£150.  Tel:  0638  716321. 


Air  Miles 

Spectrum  Marketing  will  be 
offering  Air  Miles  on  orders  placed 
at  Chemex.  For  every  £2,000 
order  placed  at  the  Spectrum 
stand,  buyers  will  be  awarded  450 
Air  Miles  —  enough  to  get  to  Paris 
and  back.  For  a  £3,000  order,  900 
Air  Miles  will  be  awarded.  The 
company  recently  gained 
exclusive  distribution  rights  for 
Janet  Reger  Hosiery  and  the 
Alternative  Design  range  of  bod  v 
sprays.  Tel:  01  443  1919. 


Two  types  of  eyelashes,  strip 
and  single,  and  several 
accessories  will  also  be  launched. 
Original  Additions  recently 
merged  with  a  US  beauty 
products  company  —  American 
International  Industries  —  so 
Ardell  and  Andrea  products  will 
also  be  on  show.  Tel:  01 5739907. 


BRIEFS 


Tisserand  will  offer  a  10  per  centl 
discount  on  all  orders  for  theirj 
aromatherapy  products.  Tel:  0273\ 
412139. 

Galenco  Ltd  will  give  a  show  discount 
on  all  orders  taken  for  their  bath 
preparations,  liquid  soaps  and 
skincare  products.   Tel:  02251 
771781. 

GAP  Research  Co  Ltd  will  give  a 
complete  Tooth-fil  kit  to  every  I 
caller  on  their  stand.  A  discount  of  [ 
12  for  every  10  ordered  on  the 
stand  will  be  available.  Tel:  01 310 
5405. 

Kodak  say  there  will  be  a  special 
guest  at  their  stand.  He  cannot  be 
named  at  this  stage  but  is I 
travelling  a  long  way  to  be  there... 
Special  deals  and  tailor-made  | 
merchandising  for  pharmacies  will 
be  available.  Tel:  0442  61122. 

Vitabiotics  will  introduce  a  new  and 
high  potency  formula  Omega-H3, 
with  33  ingredients ,  to  replace  the 
previous  formula.  The  company  is 
offering  Chemex  visitors  a  25  per 
cent  bonus  on  Oralcer, 
Premence-28,  Omega-H3  and 
Feroglobin-B12.  Tel:  01  903 
5541. 
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A  French  Revolution 


UNIQUE  •  MULTI-COLOURED 
DESIGNER  -  DISPOSABLES 


Creates  new  super- 
premium  segment 

Increases  fixture 
profitability 

fers  real  choice  in 
a  me-too"  market 
Wen  success  in 


9  18kg 


SETTING  A 


Fashionable  colours  to 
complement  baby's  clothing 
Fast  •  Safe  •  Non  toxic 

Top  quality  "ultra"  nappies 
Environmentally-friendly 


TREND! 


Sole  UK  Distributor 


¥11  Jenks  Brokerage 


Castle  House,  Desborough  Road,  High  Wycombe,  Bucks.  HP11  2HS. 
Tel:  0494  33456.  Telex:  83506 


No  o'  Onw.  "  p^llTf  ni 
NB  f  nsu'p  dose  SMied 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  15 

The  solution  to  No  15  will  appear  alongside  No  16 


T^inHinaconvu^  motion  to,  medicine^ 

maior  trunk  |S| 

I  vthide  requires  hall  a  tweet  element  |b| 

fl  i  arn  concerned  with  anger  (3|  _,-ici 
89    Wold  ta.ngrnnumbeipedarninatoanoblemanH 

10  initially  eve.y  man  upsets  Di.d  |3| 

II  Glide  ovei  -  is  method  10  be  tound  in  ski  manual'  ffl 
12  Flower  m  crumpled  robe  |4| 

14  Anciera  in  golden  days  ol  yoePI 

15  l  led  back  sround  hospnal  to  here  |5| 

17  Note  the  sound  ol  deer  |3| 

18  Dtawm  inheanyiasnion|6| 

n  Onl  Ort  One  comes  «i  to  pum  pi 

W  ^„1edlcame1odineou.eas1lo,.-ea1menM10| 

ClueiDown 

I  I  cured  Al  troubled  with  ears  |«| 
)  Gel  tight  m  queue  lor  trad  |5| 
j    Muscle  m  back  to  Irani  on  spec  lOeiW 

4  Certainly  artist  s  a  grower  |4| 

5  Conscious  butneedsdirection  contused  -  resul.  o. 
bead  injury  perhaps  |I0|  „„,,„„,„  lint 

6  m  a  theatre  bookkeeper  and  l  show 

10  Bird  laSes  on  animal  with  second  mvde  m  sus^or, , 
,  ,   Ovr,  Ea..n„  he-toddled  dame  -  swelling  resulted  |6| 

15  washerwoman  Irom  I5A  perhaps'  |5I 

16  Robe  m  menders  has  a  rip  I-* I 
SubminedbyJIhowFormbyMerseyvde 


Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  5  correct  solutions 
drawn  on  11th  September  1989. 

Name  No.  15 

Address 

C&D 

Solution  to  Puzzle  No.  14 

Across:  I  Hades.  4  Sisal.  7  Development.  8  Silky.  1  Alder.  10  Realm,  12  Ichor. 
14  Painstaking.  15  Nines  16  Entry  Down:  I  Hides.  2  Devaluation.  3  Salty,  4  Sepia. 
5  Spendthrift,  6  later,  10  Ripen,  II  Moses,  12  Irate,  13  Rugby 


Send  your 

crossword  to  Wyeth  Generics  If 

it's  selected  for  publication  here,  we'l 
send  you  £50  Puzzles  should  be  no 
larger  than  12x12  squares 


Get  the  right 
result  with 


WYETH  AA 


GENERICS 


^QUALITY  ASSURED 
w 


'trade  mark 

Wyeth  Generics,  Wyeth  Laboratories,  Huntercombe  Lane  South.  Taplow,  Maidenhead,  Berks.  SL6  OPH 


The  Pharmaceutical 
Services  Negotiating 
Committee  explains  what 
the  prescriber  means  by 
the  endorsement  on  this 
prescription  form  and  why 
there  is  no  prescription 
charge 


Q 


UESTIONS 


1  What  would  the  charges  and  fees 
be  for  this  prescription? 
2What  does  the  prescriber  imply 
by  endorsing  the  prescription 
symbol  %  ? 

3Can  a  prescriber  endorse  any 
drug  or  preparation  with  the 
symbol  ?  ? 


A 


NSWERS 


IThe  prescription  would  not  be 
subject  to  a  prescription  charge 
and  there  would  be  one 
professional  fee  paid. 
2The  symbol  9  implies  that  the 
prescribed  drug  is  being  taken  for 
contraceptive  purposes  and 
therefore  the  patient  should  not  be 
subject  to  a  prescription  charge. 
3No,  the  symbol  2-  can  only  be 
used  against  hormone 
preparations  which  may  be 
prescribed  for  contraceptive 
purposes. 
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"My  business  is  profitable, 
my  stocks  are  comprehensive, 
my  customers  are  coming  back, 
my  buyina  is  keen,  and 

I  know  the  products. 
Why  should  I  come  to  Chemex?" 


Because  it's  precisely  your  success  to  date  that 
makes  a  visit  to  Chemex  '89,  at  London's  Olympia 
on  September  24  and  25,  all  the  more  important. 

As  an  astute  pharmacist,  buyer  or  retailer,  you 
recognise  the  need  to  work  at  keeping  your  edge 
over  competitors  and  to  continue  building  your 
business  and  profitability. 

You  simply  cannot  get  the  full  market  picture  that 
you  need  from  reps  calling  and  company 
literature.  You  cannot  build  tomorrow  only  on 
what  you  know  today. 

Chemex  is  the  exhibition  uniquely  developed  to 
show  you  the  newest  products  and  services 
providing  the  greatest  opportunities  for  improving 
business.  Plus  the  equipment  and  services  to 
,make  the  business  itself  run  better. 


At  Chemex  you  can  not  only  see,  but  compare 
and  choose  products  and  new  lines  that  increase 
turnover  and  give  keener  margins.  You  will  find 
brand  new  ideas  that  can  mean  exciting  new 
growth. 

And  you'll  get  some  wonderful  once-only  show 
offers. 

The  show  is  bigger  and  better  than  ever  before, 
with  a  host  of  new  and  established  company 
names  exhibiting  thousands  of  items.  Everything 
from  pharmaceuticals  to  nappies  and  cosmetics 
to  reading  glasses  . . .  from  OTCs  to  SLRs  and 
health  lines  to  gift  lines  . . .  and  much  more. 

So  make  a  date  for  Sunday  September  24th 
(there's  a  creche  area  for  children)  and  Monday 
the  25th.  Two  days  not  to  be  missed. 


CHEMEX  '89 

THE  NATIONAL  EXHIBITION  FOR  THE  RETAIL  PHARMACY 


hanised  by  MGB  Exhibition",  Ltd,  Marlowe  House, 
[Station  Road,  Sidcup,  Kent  DA15  7ET  Tel  01-302  8585 


National  Hall 
Olympia, 
London, 

Sunday 

September 

24  and 
Monday 
September 
25,  1989. 


ENTRY  IS  FREE.  SEND  FOR  YOUR  ADVANCE  TICKETS  NOW 
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l  XHIBITION 


sponsored  by  CHEMIST  &  DRUGGIST 


Leapfrogged  pharmacy  fights  back 

over  the  counter 

John  Kerry  reviews  a  pharmacy  which  was  once  "a  plum  of  a  business"  but  had  fallen  prey  to 
two  leapf  roggers,  and  finds  the  business  slowly  recovering  due  to  the  determination  and 

dedication  of  the  "new"  owner. 


When  this  shop  was  purchased  by  its  previous 
owners  it  was  a  ripe  plum  of  a  business. 
Unopposed  in  the  town  centre,  this  large 
chemist  shop  sat  between  two  surgeries 
which  kept  the  dispensing  staff  busy  turning 
out  7,000-plus  items  every  month. 

That  was  the  picture  in  the  late  sixties,  but 
this  shop  was  vulnerable  when  leap-frogging 
became  a  frantic,  national  pastime  in  the  late 
seventies.  Inside  12  months  two  new 
dispensing  chemists  opened  adjacent  to  each 
of  the  two  surgeries.  Script  items  plummetted 
to  less  than  1 ,000  per  month,  while  the  much 
ignored,  but  nevertheless  useful  counter 
trade,  suffered  a  similar  fate.  The  business 
was  in  trouble. 

These  two  broadsides  proved  to  be  too 
much  for  the  incumbent  owners,  who  should 
have  seen  them  coming.  They  sold  the 
devastated  business  to  Mr  T  who  has  run  it 
ever  since.  Mr  T  obviously  did  not  regard  his 
acquisition  as  a  two-legged  horse,  but  he  did 
see  potential,  while  realising  that  the 
dispensing  business  would  never  return  to  its 
former  figures. 

The  town  served  by  the  shop  is  really  a 
large  village  of  17,000  inhabitants.  It  is  located 
in  the  home  counties,  and  surrounded  by  a 
green  belt  so  tight  that  a  new  double  garage  is 
viewed  as  a  major  development.  Then,  as 
now,  seven  CP's  practised  out  of  the  two 
surgeries. 

Retail  opportunities 

Mr  T  was  aware  that  new  business  from  either 
new  houses,  new  residents  or  even  new 
factories  was  not  available:  to  build  the 
turnover  would  be  a  slow  process,  but  two 
opportunities  presented  themselves. 

Typically  in  a  badly  managed,  high 
dispensing  business,  the  counter  trade  had 
been  virtually  ignored  and  there  was  much 
scope  for  improvement  in  the  counter  trade. 
By  attracting  cash  customers  and  offering 
good  service,  Mr  T  believed  that  prescriptions 
could  also  be  won  back  from  the  opposition.  In 
both  instances,  he  has  been  proved  right,  but 
it  has  been  a  long  haul. 

Assessing  the  shop's  strengths  10  years 
ago,  he  saw  a  1 ,200sq  ft  of  selling  space  behind 
the  double  fascia.  It  was  right  in  the  centre  of 
the  town's  mam  shopping  street,  with  a  self- 
service  store  next  door,  and  a  free  car  park 
nearby.  The  weaknesses  of  the  business  were 
due  entirely  to  past  mismanagement,  which  in 
turn  revealed  the  opportunities  for  growth. 

Tackling  the  counter  trade  as  a  matter  of 
priority,  he  rapidly  built  up  the  till  takings, 
which  were  poor,  even  before  the  new 
chemists  opened.  Buying  from  wholesalers, 
with  all  of  its  attractions,  did  not  give  this  shop 


the  competitive  edge,  so  over  the  ten  years, 
Mr  T  has  transferred  to  direct  buying  for  most 
of  his  business. 

Tlii'  population  of  this  mostly  "middle 
class"  dormitory  town  is  as  price-conscious  as 
any  group  of  customers,  so  the  prices  of  fast 
moving  lines  were  cut  to  compete  with  the 
supermarkets  and  drug  stores.  Local 
shoppers  were  well  catered  for  with  a  broad 
choice  of  brands  in  those  markets  where  retail 
chemists  remain  strong,  and  where 
knowledgeable  and  helpful  staff  can  tip  the 
balance.  Mr  T  specialises  in  babycare, 
haircare  (particularly  colourants),  skincare and 
fragrances.  It  is  quite  clear  that  the  shop  has 


built  a  good  reputation  in  each  of  these  market 
sectors. 

The  retail  marketing  strategy,  using  price 
competitiveness,  wide  choice  and  good 
service  in  a  three  pronged  attack,  has  worked. 
The  effects  of  a  recent  complete  shop  fit  need 
to  be  considered,  but  it  is  too  early  to  judge 
this. 

Apart  from  Mr  T.  who  is  the  sole 
pharmacist,  the  shop  employs  two  full  time 
assistants,  three  part  timers  and  two  Saturday 
staff.  This  may  be  considered  as  over  staffing 
in  a  shop  which  took  £212,000  in  the  till-vear 
ending  March  1989.  It  will  be  argued  by  Mr  T 
that  since  his  retail  sales  are  more  important 
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than  his  NHS  earnings  (£134,000  for  the  year 
ending  March  1989)  this  staff  complement 
allows  the  shop  to  provide  good  customer 
service . 

In  the  accounting  year  considered  (12 
months  ending  March  88)  retail  sales  were 
£187,000,  compared  with  £162,000  in  March 
87  and  £141,000  in  March  86.  Each  year 
demonstrates  a  better  than  inflation  increase 
and  March  89  shows  a  13.5  per  cent  increase. 

Prescriptions  were  always  going  to  be 
tough  to  pull  back  if  patients  had  to  pass  other 
chemists  to  reach  this  shop.  In  the  year 
1985-86  script  items  averaged  850  per  month. 
Remarkable  progress  has  been  made  since 
then,  with  the  result  that  in  1988-89  numbers 
have  doubled  to  1 ,630  per  month .  Not  a  patch 
on  the  shop's  former  level,  but  splendid 
growth  considering  that  there  has  been  no 
increase  in  housing  or  population. 

Determination 

The  shop  had  a  total  net  turnover  of  £313,000 
in  year  ending  March  88,  showing  a  growth  of 
24  per  cent  over  previous  year.  The  gross 
profit  at  28.5  per  cent  is  healthy  enough,  and 
a  net  of  7.5  percent  cannot  be  criticised,  since 
Mr  T  draws  a  salary. 

Sales  per  sq  ft  of  shop  space  at  £3.13  per 
week  are  on  the  low  side  —  £5  or  £6/sq  ft  per 
week  would  be  what  one  would  expect.  Mr  T 
had  a  refit  in  an  endeavour  to  correct  this  and 
in  all  fairness,  unlike  many  retail  chemists,  this 
one  has  plenty  of  room  to  walk  around  and 
must  be  particularly  appealing  to  mothers  with 
prams  and  customers  in  wheelchairs. 

Determination,  good  planning  and 
dedication,  rather  than  business  aggression, 


have  put  this  shop  back  on  its  feet.  The  growth 
experienced  in  recent  years  bodes  well  for  the 
future  success.  Mr  T  deserves  credit  for 
increasing  the  market  share  of  the  business 
considerably  in  a  town  where  there  has  been 
nil  market  growth. 

Sales  per  sq  ft  per  week  and  per  customer 
(currently  £2.50)  need  to  be  improved  if 
growth  is  to  be  maintained.  The  following 
steps  need  to  be  considered: 

a)  more  obvious  in-shop  and  shop 
window  price  promotion  activity.  The 
shop's  prices  are  competitive,  but  this 
needs  to  be  communicated  more 
strongly. 

b)  door  to  door  leaflet  distribution 
advertising  price  promotions. 

c)  shelf  edge  price  ticketing  to  be  used. 
The  shop  is  surprisingly  traditional  in  its 

stock  range.  Bearing  in  mind  recent  trends, 
the  following  ranges  could  be  introduced 
successfully,  but  patience  will  be  required: 

a)  health  foods 

b)  pet  medicines 

c)  own  label 

The  photographic  section  is  on  the  small 
side,  just  film  and  processing. 
Experimentation  with  budget  cameras  and 
accessories  might  prove  to  be  profitable. 

The  new  layout  discourages  customers 
who  wish  to  browse  when  popping  in  for  a 
counter  medicine  or  prescription:  diverting 
traffic  flow  clockwise  would  help. 

This  town,  surprisingly,  has  neither  a 
multiple  or  independent  drugstore.  The 
shop's  hard-won  toiletry  and  babycare  trade 
could  be  decimated  if  one  opened. 
Contingency  plans  to  counter  such  a  threat 
should  be  made. 


Pharmacy  Type:  independent-limited  company 


Size  &  situation 

1 ,200sq  ft,  smalltown 
High  Street 

Type  of  business 

Modern  double  fronted, 
10  years  in  present  hands 

Competition 

Three  pharmacies  (two 
multiples),  supermarket 
and  convenience  store 

Net  sales  year  ending 
March  1988 

£312,00(1 

Products 

All  traditional  pharmacy 
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cards  and  gifts, 
specialities,  perfumery, 
skin,  baby  and  hair  care. 

Gross/net  profit 
(overall) 

28.5  per  cent/7.5  per 
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NHS 

Purchases 

£223,858 

Net  expenses 

£55,648 

Rent/rates 

£16,050  (5.13percent) 

Heat  &  lights 

£1,380      (0.44  per  cent) 

Insurance 

£780        (0.25  per  cent) 

Maintenance 

£1,220      (0.39  per  cent) 

Total  salaries 

£19,030    (6.08  per  cent) 

Directors  salaries 

£11,500    (3.68  per  cent) 

Loans  (interest) 

£720        (0.23  percent) 

Accountancy  etc 

£344        (0.11  percent) 

What  of  mothers 

have  been  waiting  for. 


(Source:  MSS  Marketing  Research  Ltd.  Bristo 

Gco[T) 

UNIQUE  -  SEALABLE  -  2-PIECE  TRAINER 

National  Advertising  and  PR  Campaign 
Launch  June  9th,  1989 

Special  introductory  advertising 
feature: 

FREE  PRIZE  DRAW  -  Win  a  Weekend 
for  two  in  Paris  (drawn  31  1089) 


Mothers  will  be  asking  for 
this  product! 

Make  sure  you  have  stock, 
ORDER  NOW! 

twist-sew.  m™  from  Vour  ,ocal  wholesaler 

For  further  details  and  Point  of  Sale  material,  contact  Beverley  Barry,  Product  Technology,  16  Raglan  House,  Llantarnum  Park,  Cwmhran,  Gwent,  NP44  3AX  Tel  0633  838080 


CHEMIST  &  DRI 1GGIST  5  AUGUST  1989 


211 


More  PIPs! 

As  one  of  the  major  pharmacy 
groups  that  also  uses  the  Chemist 
&  Druggist  PIP  codes  for  its 
computer  stock  control,  we  would 
like  to  add  further  weight  to  the 
comments  made  by  A.J.  Garlick  of 
Bradford  Chemists'  Alliance 
(Postbag,  July  22,  pl24)  in  respect 
of  the  non  availability  of  PIP  codes 
for  new  products  when  presented 
for  possible  listings. 

When  manufacturers  and  their 
representatives  wish  us  to 
consider  further  listings  it  is 
essential  that  the  PIP  code  is  part 
of  the  necessary  information 
which  is  required  at  the  time  of 
any  presentation. 


Derek  B.  Peats 

Senior  buyer,  Moss  Chemists 


Amazing! 

Just  when  I  though  I  knew  the 
limits  of  the  Prescription  Pricing 
Authority's  bureaucratic  men- 
tality, they  prove  me  wrong  again. 

In  May  I  acquired  a  terminally 
ill  patient  on  a  Brompton  mixture 
which  included  honey.  I  endorsed 
with  the  quantity  used,  pack  size, 
net  cost  price  and  a  claim  for 
broken  bulk.  The  form  has  just  be 
returned  for  me  to  add  the 
manufacturer's  name.  Also 
returned  was  a  second,  repeat 


prescription  where  the  honey  was 
clearly  marked  "Already  claimed 
for  15/5/89",  and  the  PPA  again 
requested  the  manufacturer's 
name.  The  first  form 
demonstrates  that  I  cannot  be 
trusted  for  45p  —  the  second  that 
I  cannot  be  trusted  for  nothing!! 


David  Stuart 

Manchester 


Perturbed... 

The  over  70 's  objecting  to  the  190 
per  cent  increase  in  retention  fees 
must  be  heartened  from  the 
advice  from  Lambeth  not  to  send 
objections  to  the  Privy  Council.  It 
shows  that  the  Society  is 
perturbed  at  the  amount  of 
support  for  the  over  70' s.  The 
passing  of  correspondence  as 
stated  is  questionable  since  in  all 
well  ordered  offices,  and  I 
presume  the  PC  is  such,  all 
correspondence  is  recorded. 

Further,  the  Society  issued  a 
statement  of  intent  to  alter  the  bye 
laws  on  June  17,  with  a  time  limit 
of  60  days  for  objection.  There  is 
a  footnote  stating  '  'for  such  other 
amounts  as  the  Privy  Council  may 
approve".  Hence  it  is  apparent 
that  the  Privy  Council  should  be 
made  aware  of  the  disquiet. 


Mervyn  Madge 

Plymouth 


Sun  preps  under  attack 


NEWS  EXTRA 


The   price   and  consequent 
effectiveness  of  sun  tan  lotions 
came  under  attack  in  a  full  page 
article  in  the  Today  newspaper  last ' 
week. 

It  quoted  a  physicist  at 
Dryburn  Hospital,  Durham,  as 
saying:  "It  doesn't  matter 
whether  you  spend  £2  or  £20,  the 
ingredients  in  all  sun  tan  creams 
are  largely  the  same". 

Marion  Kelly,  spokesperson 
for  the  Cosmetics  and  Toiletries 
Perfumery  Association,  replied  to 


the  article  by  telling  C&D  that 
Today  had  missed  the  point. 

"None  of  the  manufacturers 
sell  sun  protection  by  price.  All 
sun  screens  contain  ingredients 
that  come  from  an  approved  list.  A 
cheap  brand  should  provide 
equally  effective  sun  protection. 
It's  exactly  the  comment  you 
could  make  about  any  hand  cream. 
Why  pay  thedifference?  Obviously 
some  brands  suit  types  of  skins 
better  than  others  and  have 
different  moisturising  qualities" 


DoH  negligence  burden 


The  Department  of  Health  has 
underestimated  the  potential 
financial  burden  that  would  be  put 
on  health  authorities  if  they 
become  financially  responsible  for 
negligence  by  doctors  and 
dentists,  according  to  the  National 
Association  of  Health  Authorities. 

Health  Minister  David  Mellor 
announced  the  changes  in  medical 
negligence  insurance  last  week. 
The  new  scheme  is  due  to  start  at 
the  beginning  of  next  year,  but  Mr 


Mellor  said  that  the  financial 
arrangements  and  the  financing  of 
existing  liabilities  were  still  to  be 
settled.  Vast  rises  in  the  cost  of 
medical  negligence  insurance  have 
prompted  Mr  Mellor's  action. 

NAHA  claims  the  DoH  based 
its  calculations  on  1987  figures, 
saying  it  is  already  clear  that  1988 
settlements  will  be  much  higher  — 
one  in  Newcastle  amounted  to 
£750,000.  NAHA  is  to  meet  DoH 
officials  next  month. 


Labelling 
criticised 

The  lack  of  warning  of  the  nicotine 
content  of  the  anti-smoking  aids 
Stoppers  and  Stubit  has  been 
criticised  by  the  Consumers' 
Association  in  its  magazine 
Which?. 

Which?  says  the  labelling  — 
that  the  products  contain  purified 
tobacco  is  "totally 

misleading".  It  says  that  Stoppers 
contain  0.35mg  of  nicotine  per 
lozenge  and  Stubit  1.4mg. 

Which?  warns  of  the  dangers 
of  nicotine,  and  it  suggests  the 
products  should  also  be  provided 
in  child-resistant  containers. 


Drug  savings 

Mr  John  Greenway 
(Conservative)  has  called  on  the 
Government  in  the  Commons  to 
step  up  its  efforts  to  encourage 
regional  health  authorities  to 
secure  economies  in  expenditure 
on  drugs. 

He  underlined  the  benefits  that 


PMR's  fight 
back? 

I  was  disappointed  to  read  Mr 
Minshull's  letter  pouring  cold 
water  on  pharmacists  maintaining 
patient  medication  records.  I  do 
not  wish  to  pre-empt  entries  to 
our  competition  but  I  am  confident 
that  our  entrants  will  convince 
even  members  of  the  "old 
school"  that  immense  benefits  are 
to  be  gained.  In  essence,  I  would 
say  to  Mr  Minshull  that  the  object 
is  to  provide  a  more  informed  and 
professional  service,  both  to 
patient  and  prescriber,  without 
arguing  about  whether  the  GP 
should  be  doing  the  job  or  not. 

Even  if  the  patient's 
medication  changes  mid-month,  a 
good  PMR  system  allows 
pharmacists  to  update  records 
instantly  with  no  more  effort  other 
than  preparing  labels,  and  the 
resulting  information, 
immediately  to  hand,  safeguards 
against  drug  interaction  and 
prescribing  errors. 

I  also  feel  that  Mr  Minshull's 
investigating  "today's  thinking" 
a  little  more  will  only  add  to  the 
good  liaison  and  personal  contact 
he  currently  enjoys  with  nursing 
homes  and  prescribers. 


John  Richardson 

Managing  director, 

Jonh  Richardson  Computers  Ltd 


could  be  gained  from  bulk 
purchase,  and  suggested  that 
regional  pharmaceutical  officers 
should  ensure  value  for  money 
"as  well  as  protecting 
pharmacists." 

In  a  memorandum  submitted 
to  the  Commons  Social  Services 
Committee  the  Department  of 
Health  has  estimated  that  the  | 
number  of  prescriptions  > 
dispensed  by  pharmacists  and 
dispensing  doctors  in  1989/90  will 
be  375  million. 

"Now  to  cope  with  headache  and 
migraine"  is  a  new  booklet  from 
Crookes  about  four  types  of 
headache  —  tension,  sinus, 
migraine  and  "hangover' ' .  Copies 
from  The  Nurofen  Advisory] 
Service,  PO  Box  63,  High 
Wycombe,  Bucks  HP108XA. 

i 

Warnings  of  the  escalating  problem  j 
of  crack  misuse  in  the  UK  came  in 
a  House  of  Commons  report 
published  last  week.  There  were 
36  seizures  of  cocaine  in  crack 
form  during  the  first  half  of  this 
year,  compared  with  five  in  the 
equivalent  period  in  1987. 
'Crack:  The  threat  of  hard  drugs 
in  the  next  decade"  (No  536. 
HMSO.E3.60). 
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BUSINE 


'Friendly' 
question-mark 

The  Registrar  of  Friendly 
Societies  is  considering  whether 
to  hold  a  formal  inquiry  into 
Unichem's  membership. 

A  spokesperson  told  C&D  this 
week  that  the  Registrar  has 
received  a  number  of 
representations  about  Unichem's 
status  over  a  period  of  time  and 
this  is  the  first  time  a  preliminary 
consideration  will  be  held.  It 
comes  after  an  approach  last  week 
from  Macarthy  but  before 
chairman  Nicholas  Ward 
resigned. He  asked  to  have 
Unichem  removed  from  the 
register. 

The  spokesperson  says 
Macarthy's  request  will  be 
considered  under  section  16  of  the 
Industrial  Provident  Society  Act 
1965.  Using  this,  the  Registrar 
could  cancel  or  suspend 
Unichem's  membership  if  they 
were  found  to  be  breaking  the 
rules. 

Unichem  chief  executive 
Peter  Dodd  told  C&D  this  week 
that  members  need  have  no 
concern  about  Macarthy's  move. 
He  said  the  Registrar  must  take  all 
complaints  seriously  —  and  be 
seen  to  do  so  —  but  both 
Macarthy  and  AAH  made 
representations  last  year  about 
the  "Heralding  a  New  Era" 
scheme  which  came  to  nothing 
once  Unichem  agreed  to  ballot 
members. 

Mr  Dodd's  confidence  was 
backed  by  a  story  in  last 
Saturday's  Independent 
newspaper. 

Undisclosed  sources  used  by 
the  newspaper  claim  that 
Macarthy's  bid  will  fail  unless  they 
come  up  with  new  evidence. 

The  newspaper  says  the 
Registrar  is  due  to  make  a 
statement  soon  and  this  is 
expected  to  be  a  clarification, 
rather  than  a  ruling  on  Unichem's 
position.  The  Registrar  is  said  to 
hope  this  statement  will 
encourage  Macarthy  to  drop  their 
application.  But  whether  the 
application  goes  ahead  at  all  now 
depends  on  the  strategy  adopted 
by  new  chief  executive  Ian 
Parsons  and  chairman  John  Read. 


Ward  quits  Macarthy, 
Dodd  faces  final  test 


Nicholas  Ward  resigned  this  week 
as  chairman  and  chief  executive  of 
Macarthy  pic. 

He  has  been  replaced  as 
chairman  by  John  Read,  a  non- 
executive director  who  runs  the 
business  services  group  LEB,  and 
as  chief  executive  by  Ian  Parsons, 
who  was  managing  director  of  the 
retail  division. 

Mr  Ward  quit  after  being  called 
into  a  board  meeting  a  4pm  on 
Monday.  Macarthy  will  make  no 
comment  on  the  circumstances 
surrounding  his  departure.  The 
City  view  is  that  he  spent  too 
much  time  fighting  Unichem  and 
not  enough  on  the  day  to  day 
running  of  Macarthy's  interests. 

The  move  came  four  days 
after  Macarthy's  failure  to  get  an 
injunction  to  ban  Unichem's  new 
share  and  discount  scheme  by  the 
High  Court. 

Delivering  his  verdict  last 
Thursday,  Justice  Aldous  agreed 
that  if  no  injunction  was  granted 
"substantial"  damages  might  well 
be  caused  to  Macarthy.  But 
granting  an  injunction  would  cause 
equivalent  damage  to  Unichem. 

He  concluded  that  the  balance 
of  justice  lay  in  refusing  an 
injunction  in  the  light  of 
Macarthy's  original  damages 
claim  made  under  Article  85  of  the 
Treaty  of  Rome  which  alleges  the 
scheme  is  "anti-competitive".  He 
decided  it  would  be  easier  to 
assess  the  alleged  actual  loss  to 
Macarthy  than  any  potential  loss 
to  Unichem  (see  right).  He 
ordered  an  urgent  hearing  of  the 
Article  85  action.  It  should  be 
heard  in  December  or  January. 

Nicholas  Ward  said  after  the 
hearing:  "The  judgment  was  not 
to  decide  whether  Macarthy  had  a 
valid  claim  under  Article  85  of  the 
Treaty  of  Rome  but  was  to  decide 
whether  Macarthy  should  be 
granted  an  injunction  to  restrain 
Unichem  from  implementing  their 
new  arrangements  until  the 
Article  85  action  is  heard. 

"We've  achieved  the  bringing 
forward  of  a  trial." 

Mr  Ward  had  run  Macarthy  for 


three  and  a  half  years.  He  took 
over  from  Albert  Slow  when 
Jadelle  Ltd  successfully  completed 
the  takeover  of  Macarthy  at  the 
beginning  of  1986. 

His  last  public  act  for  Macarthy 
came  after  the  hearing.  He  issued 
a  statement  drawing  attention  to 
the  fact  that  Unichem's  counsel 
had  admitted,  for  the  purposes  of 
the  application,  that  there  was  a 
serious  issue  to  be  tried. 

Mr  Ward  contrasted  this  with 
the  statement  in  Philips  &  Drew's 
valuation  letter  of  June  23,  sent 
out  to  members  with  details  of  the 
new  scheme.  It  said:  "Your 
lawyers  consider  no  such  case  can 
be  established  against  Unichem  in 
respect  of  actions  under  the 
Treaty  of  Rome". 

He  also  said  that  Macarthy  had 
made  a  formal  application  to  the 
Registrar  of  Friendly  Societies  to 
have  Unichem  removed  from  the 
register  (see  left),  and  claimed 
that  the  DTI  had  indicated  that  it  is 
prepared  to  consider  new 
evidence  against  Unichem's 
replacement  share  scheme. 

How  these  attacks  will 
proceed  now  Mr  Ward  has  gone  is 
unclear. 

Mr  Parsons  told  C&D:  "We 
will  look  at  our  dealings  with 
Unichem  as  part  of  our  review  of 
everything  else  in  the  business. 
Inevitably  there  will  be  some 
change.  While  I  think  we  have  a 
battle  with  Unichem  —  a  view 
shared  by  the  courts  and  Unichem 
themselves  -  I  place  equal 
emphasis  on  the  commercial 
battle  on  the  ground". 

Mr  Parsons,  40,  spent  10 
years  with  C&A  and  six  years  with 
the  Scottish-based  Goldberg 
Group  before  joining  Macarthy. 
He  says  he  has  a  "passionate 
concern  and  interest"  in  (he 
development  of  Macarthy's 
healthcare  businesses  and  wants 
to  adopt  a  quality  approach  to  all 
aspects  of  their  operations. 

'  "fhe  team  here  knows  what's 
got  to  be  done  and  I'll  be  doing 
everything  to  facilitate  their 
gel  ting  on  with  the  job",  he  said. 


Injunction 
bid  fails 

Justice  Aldous  refused  to  grant 
Macarthy  an  injunction  to  stop 
Unichem's  new  share  scheme 
going  ahead  at  last  week's  High 
Court  hearing. 

Explaining  his  decision,  he 
reviewed  the  events  that  had  led 
up  to  the  hearing.  He  said 
Unichem  had  had  to  reconsider 
their  position  after  the  MMC 
condemned  their  first  scheme  as 
"anti-competitive"  last  May.  In 
June,  Unichem  submitted  new 
outline  proposals  to  the  Trade 
Secretary  to  which  he  raised  no 
objection. 

The  new  arrangements 
comprised  the  continued 
availability  of  shares  at  par  (£1)  to 
new  members,  and  a  chance  to 
increase  the  level  of  discount 
offered  to  customers  with  large 
accounts.  The  proposals  appeared 
to  be  designed  to  offer  incentives 
to  members  to  purchase  goods  in 
excess  of  £5,000  a  month. 

Macarthy  sought  injunctions  to 
stop  Unichem  changing  their 
discount  scheme  and  issuing  any 
new  shares  unless  new  members 
paid  the  difference  between  the 
par  and  market  value  of  the 
shares. 

Macarthy  claimed  the  new 
scheme  was  an  unfair  competitive 
practice  providing  a  "carrot  and 
stick"  arrangement  to  attract  new 
members  and  push  old  and  new 
members  into  increasing  their 
business  with  Unichem  with  the 
attraction  of  £1  shares  which 
would  be  worth  £22. 

The  judge  accepted 
Unichem's  proposals  would  have 
an  adverse  effect  on  Macarthy's 
trade,  but  if  there  was  an  early 
hearing  of  Macarthy's  case  under 
Article  85  of  the  Treaty  of  Rome 
—  which  they  have  the  possibility 
of  winning  —  he  did  not  think  the 
damage  would  not  be  as  drastic  as 
Macarthy  feared. 

On  Unichem's  side,  it  had 
been  said  that  an  injunction  would 
"shackle"  them  at  a  crucial  time 
and  would  have  an  adverse  effect 
on  the  success  of  their  flotation  as 
well  as  preventing  them  attracting 
new  business  and  competing  .is 
they  wished. 
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BUSINESS  NEWS 


Beecham 's  Smith  Kline  merger  became  official  last  week.  But  chief 
executive  Bob  Bauman  (left)  and  chairman  Henry  Wendt  (right)  only 
had  24  hours  to  celebrate  being  the  second  biggest  pharmaceutical 
company  in  the  world  (see  below) 

Squibb  set  to  merge 
with  Bristol-Myers 


101  up  18pc 
on  half  year 

ICI  reported  pre-tax  profits  up  18 
per  cent  to  £925m  in  half  year 
results  to  the  end  of  June. 

The  results  were  largely  on 
target  with  City  expectations. 
Turnover  was  up  13  per  cent  on 
the  same  period  last  year  at  £6.64 
billion.  The  increase  came  from 
higher  sales  volumes  (4  percent), 
increased  local  selling  prices  (6 
per  cent)  and  favourable  exchange 
effects  (3  per  cent). 

Thre  was  a  £41m  first  half 
profit  gain  resulting  from  disposals 
of  Coopers  Animal  Health  and 
rationalisation  in  Canada. 

Chairman  Sir  Denys 
Henderson  said  pharmaceuticals 
profit  improved  substantially  and 
both  polyurethanes  and  speciality 
chemicals  performed  well,  but 
these  benefits  were  partially 
offset  by  pressure  on  margins  in 
paints  and  continuing  difficult 
conditions  in  films. 

"The  first  half  year's  results 
reflect  the  strength  of  ICI's 
portfolio  as  a  whole .  This  gives  me 
confidence  about  our  future 
performance  in  spite  of  signs  of 
slower  growth  on  some 
economies",  Sir  Denys  said. 

Packaging 
concern  folds 

Epsom-based  packaging  company 
Athelstone  Automation  Ltd  went 
into  receivership  last  week. 

The  company  designs  and 
manufactures  equipment  for  the 
pharmaceutical  and  cosmetic 
industries  and  is  understood  to 
have  several  multi-national 
customers. 

Annual  turnover  is  said  to  be 
about  £lm.  It  has  leasehold 
premises  in  Epsom  with  a  floor 
area  of  9,000  sq  ft  and  a  car  park  of 
7,350  sq  ft.  Receivers  Grant 
Thornton  are  handling  the  sale. 

Action  on 
Lektro  copies 

Remington's  managing  director, 
Geoff  Hoddinott  says  the 
company  has  taken  firm  action  to 
stop  the  importation  and 
marketing  of  copies  of  their 
Lektro  Blade  razor  system. 

Undertakings  not  to  infringe 
Remington's  rights  have  been 
obtained  from  K.B.  Import  and 
Export  Ltd  of  Manchester  and 
several  mail  order  houses,  says 
the  company. 


Squibb  and  Bristol-Myers  last 
week  announced  their  intention  to 
merge  in  a  $12  billion  deal  which 
will  make  them  the  second  biggest 
pharmaceutical  company  in  the 
world. 

The  merger  is  to  be  carried 
out  through  a  tax-free  stock  swap 
and  will  be  the  sixth  largest 
takeover  in  history,  much  larger 
than  the  $7.8bn  deal  which 
brought  Smithkline  Beecham  to 
life  last  week. 

The  combination  of  the  two 
companies  leaves  Merck  in  first 
place,  Smithkline  Beecham  in 
third  and  Glaxo  fourth  in  the  world 
market.  Total  sales  of  the  two 
groups  currently  stands  at  about 
$8.6bn. 

BM's  chairman  and  chief 
executive  Richard  L  Gelb  will  hold 
the  same  position  in  the  merged 
group  with  Squibb' s  chairman  and 
chief  executive  Richard  M. 
Furland  taking  the  position  of 
president.  The  company  will  be 


Elizabeth  Arden  UK:  Managing 
director  Mr  Patrick  Bousquet- 
Chavanne  has  resigned  with 
immediate  effect,  to  "pursue  both 
a  personal  and  professional 
opportunity  outside  the  UK".  For 
the  interim  period,  before  his 
replacement  is  announced,  the 
UK  management  organisation  will 
report  directly  to  Mr  David 
Mitchell,  vice  president  — 
Eurepean  operations.  Mr  Mitchell 
says  that  the  negotiations  are 
proceeding  well  for  the  sale  of  the 
company  to  Unilever  and  that 
Elizabeth  Arden  expect  the  legal 
formalities  to  be  completed  by 
early  August. 

Thames  Laboratories  have  transferred 
distribution  of  ethical  products 
from  Farillon  to  their  Wrexham 
warehouse.  Thames  Laboratories 
Ltd.  Tel:  0978  661351. 


known  as  Bristol  Myers  Squibb. 

Pharmaceuticals  accounted  for 
nearly  half  of  the  two  company's 
combined  sales  last  year  and  they 
will  now  spend  about  $600m  this 
year  on  research. 

The  portfolio's  include 
Squibb's  Capoten  and  BM's 
BuSpar.  The  merged  company 
will  also  own  the  rights  to  the  US 
brands  Clariol,  Drano,  Bufferin 
and  Ban  once  the  deal  is 
completed  in  October.  The 
company  will  have  a  combined 
sales  force  of  over  4,000  for  North 
America,  Japan  and  Europe. 

The  announcement,  coming  in 
the  week  of  the  Smithkline 
Beecham  completion,  has  sparked 
off  another  bout  of  merger  fever. 
Analysts  are  hopeful  of  more  big 
deals  between  the  world's  top 
pharmaceuticals  companies, 
though  they  rule  out  Merck  and 
Glaxo  who  are  not  thought  to  be  in 
a  hurry  to  give  up  their 
sovereignty. 


Celatose  pic  say  they  are  the  first 
own  brand  manufacturer  to 
introduce  gender  specific 
disposable  nappies.  The  nappies 
incorporate  refinements  on  their 
Ultra  disposable  nappies  including 
a  colour-coded  frontal  band  with 
incorporates  the  retailer's  brand 
identification.  These  have  been 
made  possible  as  a  result  of  some 
£2. 5m  investment  in  the 
centralisation  and  consolidation 
programme  at  the  Blackwood 
site,  says  the  company. 

National  Westminster  Bank  said  this 
week  that  they  have  become  the 
first  British  bank  to  offer  retailers 
a  complete  one-stop  banking 
service  which  will  collect  and 
process  all  their  Access, 
Mastercard,  Visa  and  Switch 
transactions.  The  new  service  is 
called  Streamline. 


Top  of  the 
snaps 

Photoprocessors  Colourcare  and 
Regency  have  come  out  on  top  of 
a  new  Which?  survey  into  where 
customers  should  take  their 
holiday  snaps. 

Which?,  from  the  Consumers' 
Association,  says  that  the  two 
companies  produced,  on  average, 
the  best  quality  prints.  Regency 
pictures  had  fewer  faults  but 
usually  cost  a  bit  more. 

Minilabs  generally  did  poorly  in 
the  survey.  Which?  says  the 
service  is  likely  to  cost  twice  as 
much  as  mail  order  or  next  day 
services  and,  while  you  will  get 
good  pictures  most  of  the  time, 
quality  control  is  less  reliable  than 
in  the  larger  labs. 

Best  mail  order  services  in  the' 
Which?  survey  were  the 
Grunwick  services  Bonusfilm 
Express,  Bonusphoto  and 
Bonusprint,  and  Colourcare's 
Jessop  Photo  Service. 

Animal  ban 
complete 

Revlon  announced  this  week  the 
completion  of  their  14-year 
programme  to  eliminate  animal 
testing  in  all  phases  of  research, 
development  and  manufacturing. 

Beginning  immediately, 
Revlon  will  rely  on  the  judgment  of 
pharmacologic,  toxicologic  and 
medical  experts,  non-animal 
alternative  test  methods  and  the 
past  safety  history  of  formulations 
and  ingredients  to  determine 
product  safety. 


COMING  EVENTS 


BPSA/YPG  ski 
trip  | 

The  British  Pharmaceutical 
Students  Association  and  Young 
Pharmacist's  Group  will  be  going 
to  Kapaonik,  Yugoslavia  from 
January  27  to  February  3,  1990, 
for  their  fourth  ski-ing  holiday. 

The  cost  is  £305,  and  includes 
flight,  hotel,  lift  pass,  ski  school, 
hire  of  equipment  and  insurance. 
Pre-registration  students  and 
pharmacists  are  given  priority,  but 
friends  can  also  be 
accommodated,  the  groups  say. 

Seventy-five  places  have  been 
secured  until  August  18,  by  which 
time  a  £60  deposit  (payable  to 
BPSA  SKI)  is  required.  Contact 
George  Thornton  on  0742 
698592,  or  Jon  Cohen  on 
061-7664373. 
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AGENTS 


HASTINGS 


Pharmacy  Manager  required  for  this  almost] 
new  in-store pharmacy  in  the  new  Safeway 
Superstore  in  the  town  centre,  which  has 
already  achieved  excellent  results. 

This  is  an  ideal  opportunity  to  experience 
the  early  development  of  a  brand  new 
business  and  we  are  looking  for  a  young  and\ 
enthusiastic  Pharmacist  to  take  over  from 
our  own  seconded  Pharmacy  Manager. 


EASTBOURNE 


Pharmacy  Manager  required  for  the  busy 
modern  in-store  Pharmacy  on  the  outskirts 
of  Eastbourne. 

Good  supporting  staff  including  a  trained 
dispensing  assistant  available  to  help  the 
Department  Manager  in  the  further 
development  of  this  already  successful  unit, 
an  ideal  blend  of  NHS  and  retail  business. 

Relocation  assistance  and  competitive 
benefits  package  will  be  available  to  the 
right  candidate.  Contact  Richard  King 
MRPharmS  on  01  756  2966  or  on  (062780) 
333  after  7.30pm  or  write  to  him  at  Safeway\ 
Pic,  Safeway  House,  6  Millington  Road, 
Hayes,  Middlesex. 


AGENTS  REQUIRED 

FOR  SOUTH  ENGLAND,  SE,  SW,  WALES,  MIDLANDS 
AND  NORTHERN  IRELAND. 

TO  SELL  EXCEPTIONAL  QUALITY  LOW  PRICE, 
EXCELLENT  VALUE  FALSE  NAIL  PACKS. 

ATTRACTIVELY  PACKAGED.  GOOD  COMMISSIONS. 

REPLY  IN  WRITING  TO:  - 
EXPRESS  NAILS, 
601  &  603  SMITH  DOWN  ROAD,  LIVERPOOL  L15  5AG. 


SITUATIONS  WANTED 


French  pharmacist,  female,  27,  wishing  to 
improve  her  English,  seeks  Au  Pair  or  similar 
position  for  September  only  with  English 
Pharmacist.  Possibility  of  exchange. 

Tel:  01  033  76475694 


BUSINESS  FOR  SALE 


WELL  KNOWN, 
LONG-ESTABLISHED 

PHARMACY 

FOR  SALE 

Situated  in  Co.  Tyrone  market  town. 
Sale/Lease  of  extensive  property 
negotiable. 
Full  details  will  be  available  to  interested 
parties 

Apply  Box  C&D  3338 
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BUSINESS  WANTED 


LABELLING  SYSTEMS 


CONSIDERING  SELLING? 

MOSS  CHEMISTS  are  a  lar«e  private  company 
controlled  by  Pharmacists  with  a  positive  professional 
approach.  We  are  expanding  rapidly  and  wish  to  hear  of 

pharmacies  or  groups  of  pharmacies  for  sale  with 
preference  given  to  those  in  South  East  England  with  a 
minimum  turnover  of  £300,000.  Freeholds  purchased. 
Please  write  or  telephone  in  strictest  confidence  to 
REFC&D. 

Mr  B.M.  Andrew,  MPS,  Managing  Director,  Moss 

Chemists,  Fern  Grove,  Feltham,  Middlesex 


.CHEMSTS. 


TW14  9BD. 
Tel:  01-890  9333  (day  time) 
04865  3013  (evenings). 


LABELS 


QUALITY  LABELS 


IN  MMpg 

'^B^V'  OFFER  APPUF^  1 


PARK  PRINTING  PLE 
PARK  PRINTING 

183  GREAT  HOWARD  ST 
LIVERPOOL  L3  7DL 
TAX  051-298  1432 


UH  MAINLAND  ONLY 


051-298  1828 


LABELLING  SYSTEMS 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility . 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


:isc: 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


SHADOW  LABELLING 


SHADOW  PLUS  /19995 


PATIENT  RECORDS  /299" 


PATIENT  RECORDS  PLUS  /3999S 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL  /2499j 


COMPLETE  PATIENT  RECORDS  SYSTEM  X139595 


tor  your  nursing  home  business1 


a  division  of  Image  Micro  Systems  Ltd 


■27  Waterloo  Place 
Leamington  Spa 
CV32  SLA 
0926: 33648S 


hardware  h  software 


John  Richardion 
Computers  Lid 


►  In  Phdrma(\  Labelling 
In  Auto-OrnVr  Stock  Control 

►  In  Customer  Sem  it  e 

►  In  Systems  Development 

Full  patient  records  with  drug  interactions 


FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


PRODUCTS  &  SERVICES 


ARMAN 

SECURITY  LTD 


Specialists  in  alarm  systems,  access 
control,  CCTV,  door  entry,  intercom 
systems,  locks,  safes  and  security 
lighting.  Central  station  monitoring 


Special  offer  on  closed  circuit  TV  systems  installed  for  as  little  as  E 469 

39  BEECHW00D  RISE,  WATFORD,  HERTS  WD2  5SE.  TEL:  0923  54841: 
CAR:  0860  202126:  24hr  EMERGENCY  0279  451662 


SHOPFITTING  &  CONTRACTING 

DISCOUNT  LONDON  AND  HOME  COUNTIES 
FOR  LATEST  SERIES  2000  PHARMACY  SHOP 

EQUIPMENT 
backed  by  RELIABLE  &  COMPLETE  CONTRACT 
SERVICE 
FOR  DETAILS  OF  OFFER  PHONE 
01  -328  9628 
28  NOTTINGHAM  PLACE    LONDON  Wl  M  3FD 


SHOPHTTINGS 


LUX 

L 

LINE 


LUXLINE 

the  specialists  in  pharmacy 
shop  fit  ting  design  and  construction 


'  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


aApeils  Systems  Ltd 
ii„;»n   f;nn^,.,n,,T,o/^;>i/i  Cnt,iQ 


Umdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571 1  1 


m 

Approved 

mm  NATIONAL 

HAS 


ASSOCIATION 
SHOPFTTTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs         ★  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 
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SHOPFITTINGS 


STOCK  FOR  SALE 


Quality  Hat  "Routt* 


design 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all. 


BRISTOL 
0761  -41  8341 


EXETER 
0392-437791 


Webb  Shopfitters  Ltd 

offer  the  following  services 

Shelving,  Display  Fittings,  Made  to  Measure  Counters 
and  Showcases,  Card  Units,  Suspended  Ceilings, 
Floors,  Fronts,  Shutters.  All  types  of  Signs, 
Decorative  and  Modernisation  Works.  The  Complete 
Shopfitting  Service. 

For  a  fast  reliable  competitive  job  telephone 

PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


CHATSWORTH  FILM  CO 

Kodak  film  at  up  to  trade  less  25% 
Fuji  film  at  trade  less  25% 
Duracell  batteries  at  best  prices 
01-4594975 


SHOPFITTINGS  FOR 
SALE 

COMPLETE  "DOLLAR  RAE"  FITTINGS  FOR 
SHOP  AND  DISPENSARY  FOR  SALE.  EXCELLENT 
CONDITION,  AVAILABLE  END  OF  SEPTEMBER. 

TEL:  01-409  2958 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 


ATENOLOL  50mg 

28 

2.75 

ATENOLOL  lOOmg 

28 

3.85 

CO-PROXAMOL  OVAL 

100 

0.65 

ERYTHROMYCIN  250mg 

500 

13.99 

ERYTHROMYCIN  500mg 

100 

6.90 

IBUPROFEN  400mg 

250 

2.69 

CO-DYDRAMOL 

500 

4.16 

DIHYDROCODEINE  30mg 

500 

7.50 

DIPYRIDAMOL  lOOmg 

100 

4.30 

PLUS  FURTHER  REDUCTIONS 


Subject  to  availability 


THE  FILM  MAN 

DAVEROTHWELL 


Konica  110/12 

70p 

11 0/24  from 

70p 

Konica/Fuji  1 10/24 

85p 

135/24 

85p 

Konica  135/12 

80p 

135/36  from 

£1.00 

Kodak  Gold  110/24 

£1.25 

126/24  from 

40p 

Kodak  Gold  135/12 

0/D75p 

Disc  from 

40p 

Kodak  Gold  135/24 

from  £1.60 

E 180  Video  Tape 

£1.75 

Kodak  Gold  135/36 

from  £1.85 

120  from 

75p 

Kodak  VPS  135/36  Oct  '89  £2.25 

Polaroid,  Kodak,  Fuji,  Agfa  all  at  good  discounts.  Good 
prices  for  colour  sheet  paper.  Also  roll  paper  for  minilabs  supplied. 
D.V.  ROTHWELL  LTD 
138  Westmoreland  Avenue,  Blackpool  FY1  5QW. 
Telephone:  0253  697094  Car  phone:  0836  6 140 18 
Fax:  0253  66615  ALL  PRICES  +  VAT 


STOCK  WANTED 


FRAGRANCES  AND 
TREATMENTS 

WELL  ESTABLISHED  COMPANY  SEEKS  REGULAR 
SUPPLY  OF  QUALITY  BRANDED  PRODUCTS. 
CLEARANCE  PARCELS  OF  CLOSE-OUTS  AND  REGULAR 

AGENCY  LINES  SOUGHT.  PROMPT  PAYMENTON 
COLLECTION.  MAXIMUM  DISCRETION  GUARANTEED. 
RESTWAYS  LTD 
TEL:  0572  755818.  FAX:  0572  756948 
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ABOUT  PEOPLE 


Pharmacist 
magician 
president 

Birmingham  pharmacist  Tony 
Shelley  has  recently  returned 
from  America  where  he  was 
installed  as  international  president 
of  the  International  Brotherhood 
of  Magicians.  For  12  months  Tony 
will  preside  over  the  world's 
largest  magical  organisation  which 
boasts  13,000  members. 

Tony  Shelley  is  the  third 
British  magician  to  be  elected 
president.  In  1969  he  won  the 
British  Ring  silver  shield  with  his 
act  "Magic  a  la  carte"  which  he 
performs  with  his  wife  Elizabeth. 
In  1980  he  was  elected  president 
of  the  British  Ring  which  is  the 
largest  in  the  world  with  a 
membership  approaching  1,700. 
For  the  past  six  years,  Mr  Shelley 
has  been  a  member  of  the  board  of 
trustees  travelling  some  60,000 
miles  to  attend  meetings. 

During  his  year  of  office,  Mr 
Shelley  says  he  intends  to  visit  as 
many  rings  as  possible, 
particularly  those  in  Europe  and 
including  the  British  Ring's  53rd 
Annual  Convention  at 
Scarborough,  September  19-24. 


Fourteen  pharmacists,  mostly  from  South  Wales,  and  five  Evans  staff 
had  a  day  out  recently  assessing  the  performance  of  sports  cars  on  the 
Pemhray  practice  circuit,  Llanelli,  at  the  invitation  of  Evans  Medical. 
Trophies  were  presented  to  Michael  Nootand  Tony  Laurance  for  the 
highest  performance 


Thornton  heads  PATA 


The  Proprietary  Articles  Trade 
Association  has  elected  past  NPA 
chairman  Mr  E.M.  Thornton  as 
president  for  1989. 

Mr  Thornton  qualified  as  a 
pharmacist  at  Bradford  University 
in  1955  and  worked  for  Ciba- 
Geigy  before  opening  his  own 
business  in  1963.  He  now  has 
three  pharmacies  and  is  the 
proprietor  of  a  small 
manufacturing  company  and  non- 
executive director  of  a 
pharmaceutical  wholesaler. 


Pharmacist  Roger  Humbles  (second  left)  from  Downham,  London, 
raised  £2,220 for  charity  by  running  the  London  Marathon ,  which  he 
completed  in  3  hours  22  minutes.  The  money  was  presented  to  the  Lion 
swimming  club  for  the  handicapped  based  at  Eltham.  Florence  Dyer 
(far  left),  Harold  Vian  and  Moira  Reid  look  on 


His  main  hobby  is  golfing:  he  is 
past  winner  of  the  Unichem 
pharmacist  golfer  of  the  year 
competition. 

College   of   Pharmacy  Practice: 

Following  the  resignation  of  Mr  B. 
Hardisty  as  chairman  of  the 
recruitment  and  publicity 
committee,  the  governors  have 
appointed  Mr  M.  Beaman  as  his 
successor.  Mr  Beaman  is  district 
pharmaceutical  officer  at  Edgware 
General  Hospital  and  a  regional 
advisor  for  the  College's  Chiltern 
Region.  Mr  Hardisty  will  continue 
to  serve  as  a  committee  member. 

Statim  Finance  —  part  of  the 
Healthcare  Services  Division  of 
AAH  —  have  appointed  pharma- 
cist Roger  Tulk  as  general 
manager.  Mr  Tulk  replaces  Allan 
Orme  who  was  recently  appointed 
managing  director  of  the  retail 
pharmacy  division.  Mr  Tulk  joined 
14  months  ago  as  administration 
manager. 

Evans  Medical  Ltd  have  appointed 
Tony  Weeks  as  manager  of  the 
Horsham  plant  in  West  Sussex. 
He  joined  the  company  in  1986  as 
production  manager. 
Orridge  Group  Ltd  have  promoted 
Kevin  Ball  to  director  of  finance. 
He  was  previously  company 
secretary. 


New  face 
2XC&D 

Charlotte  Coker  joins  the  Chemist 
&  Druggist  editorial  team  this 
month  as  a  reporter. 

Married  in  June,  Charlotte, 
(nee  Lynch  Shyllon)  studied 
pharmacy  at  Brighton  Polytechnic 
(1981-84).  Following  her  pre- 
registration  in  community 
pharmacy,  she  has  worked  as  a 
locum  and  for  Underwoods  in 
various  managerial  positions. 
Charlotte  jointed  C&D  in 
February  this  year,  to  assist  with 
C&D's  Over  the  Counter 
supplement. 


Teatime! 

National  Pharmaceutical 
Association's  chairman,  Roy 
Jones,  and  his  wife  Margaret  were 
invited  to  a  Buckingham  Palace 
Garden  Party  last  week.  All 
dressed  in  their  best  they  took 
iced  coffee  and  cakes  and  mingled 
with  distinguished  guests 
numbering  some  4,000. 


Pharmacist  John  Nuttal,  from 
Rochdale,  held  off  his  compatriots 
from  the  Manchester  &  District 
Pharmaceutical  Association  to 
win  the  annual  Mawdsley- 
Brooks  Golf  competition  by  one 
shot.  Mr  Nuttal  (left)  is  pictured 
receiving  a  shield  from  Richard 
Hutton  (right),  the  company's 
pharmacist  consultant,  and 
Helen   Southern,  customer 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbndge.  Kent  TN9  1RW. 
Registered  at  the  Post  Olfice  as  a  Newspaper  17/19/16;,  Contents  ©  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in, 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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10,394  NPA  PHARMACIES  ARE 
UP  TO  DATE  -  ARE  YOU? 


Pharmacies  in  the  National  Pharmaceutical 
Association  have  thrown  out  their  old  Red  Books! 
They  are  now  using  the  new  1989-90  edition,  which  is 
packed  with  updated  addresses,  telephone  numbers, 
office-holders,  legal  advice,  professional  and  NHS 
information,  products  and  services,  medical  data, 
retailing  notes. ..and  much  more. 

If  you  too  have  come  to  rely  on  the  Red  Book's  facts 
and  figures,  get  up  to  date  now  by  ordering  your 
personal  copy  of  the  second  edition.  You  will  find  it 
includes  several  extra  sections,  all  asked  for  by 
practising  community  pharmacists.  These  include 
recognition  of  common  skin  conditions,  the  now  I  )TI 
prices  code,  alternative  therapies,  self-selection 
reading  glasses,  head-lice  treatments,  childhood  and 
adult  vaccination  schedules,  plus  many  other  items  of 
value  and  interest. 

The  Red  Book  is  compiled  by  Chemist  &  Druggist  in 
conjunction  with  the  National  Pharmaceutical 
Association. 

Every  NPA  member  pharmacy  receives  a  free  copy,  but  a  limited 


number  are  available  to  non-members  at  £25  each 
post  free  (overseas  £30).  NPA  members  can  obtain 
additional  copies  at  a  reduced  rate,  direct  from  NPA 
Business  Services  Department. 

NON  NPA  MEMBERS  ORDER  NOW 

r  -   1 

|  Please  send  me  copies  of  the  CHEMIST  & 

I  DRUGGIST  REFERENCE  BOOK  1989-90 
at  £25  each/£30  each  *  Delete  as  appropriate 

I  I  enclose  cheque  value  £  payable  to 

■  Benn  Publications  Ltd 

|  NAME   | 

I  ADDRESS   I 


TEL 


Post  to:  The  Publisher,  Chemist  &  Druggist,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW.  Allow  28  days 
for  delivery 


The  132  A4  pages  contain  the  following  sections: 

NPA  HOARD  MEMBER  PROFILES,  A(  T]  V1TIES  AND  SERVICES  BUSINESS  AIDS  DILUENTS  DIRECTORY  ■  NPA  BRANCH  SECRETARIES  PROFESSIONAL  AND  TRADE  ORGANISATIONS  SELF-HELP 
'.ROM'S  DRUG  INFORM  A  I  ION  SFRVK  I- S  I  p<  SI  (  Rl  T  AHI I  S  IN!  AIR  DISMISSAI  RICH  I  sol  PR  F  UNA  NT  I  Ml'l  OVERS  ABSENCE  DUE  TO  SICKNESS  ■  ACCIDENTS  IN  THE  PHARMACY  FIRST 
All)  AT  WORK    (  ONTRA(  T  OF  EMPI  OVMF  NT    SEX  DISl  RIMIN ATION  ACT    RACE  RELATIONS  ACT    SHOPS  ACT    CONSUMER  CREDIT  ACT    DATA  PROTECTION  ACT  •  TRADE  DESCRIPTIONS  ACT 

CONSUMER  PROTEC  TION  A<  T    MEDIC  INF  S  Al  I  III  PNSING    MEDICINES  RPM    DTI  PRICES  CODE    CONTROLLED  DRUGS    PREGNANCY  AND  OVULATION  TESTS  •  CONTACT  LENS  SOLUTIONS 
STOMA  (ARE    COMPRESSION  HOSIERY    C  Mil  DHOOD  DISEASES    GUIDE  TO  SKIN  CONDITIONS    ALTERNATIVE  THERAPIES  •  HEAD-LICE  TREATMENTS    EMERGENCY  RESUSCITATION  GIVING 
FIRST  AID  ro  rilFI'l  Bl  II     VITAMINS    F  NUMBERS    INSULIN  rVPES  AND  ACTIVITY    NHS  PHARMACEUTICAL  SERVICES  (INCLUDING  CONTRACT  APPLICATION)  PRESCRIPTION 
ENDORSEMENTS    OXYGEN  THERAPY  SERVICES    (  ODE  OF  ETHICS  AND  GUIDANCE  NOTES    COUNCIL  STATEMENTS    J1C  AGREEMENT    EEC  FREE  MOVEMENT  OF  PHARMACISTS  RETAIL 
PRICE  INDEX    OPENING  A  PHARMA(  Y    HOLIDAY  (  HE(  K  I  1ST    SEI  F  SIT  Ft  TION  READING  GLASSES    POSITIVE  SELLING    I'll  ARM  Al  Y  HOLD-UPS  —  WHATTO  DO  •  COLOURS  OF  SOLID-DOSE 

GENERICS   GENERICS  SUPPLIERS   PARALLEL  IMPORT  LICENCE  NUMBERS 


Why  recommend 
anything  else...? 


4s 


Natural  action  to  relieve  constipation 

Fybogel  Orange  contains  ispaghula  husk,  a  very 
efficient  form  of  fibre  —  so  it  acts  naturally  and 
gently  in  the  bowel  to  relieve  constipation. 

Acts  as  rapidly  as  chemical  laxatives' 

A  recent  comparative  trial  amongst  3C)4  constipated 
patients  found  that  Fybogel  Orange  relieved 
constipation  as  rapidly  as  chemical  laxatives  — 
63.1%  in  24  hours  and  89%  in  48  hours.1 


> 


Gently  restores  normal  bowel  action 

Fybogel  Orange  produces  regular  motions 
which  pass  easily  without  straining. 


Recommend  ® 

FvDOgel 


ORANGE 

Active  ingredients:  Ispaghula  husk  B.P. 

To  relieve  constipation  and 
gently  restore  regularity. 

Product  Information  for  Pharmacy  Recommendation.  Active  Ingredients:  Each 
sachet  contains  <  Sg  Isphagula  husk  li  I'  Indications:  Constipation,  conditions 
requiring  a  high  fibre  regimen  Contra  Indications:  Fybogel  is  contra-indicated  in 
cases  of  intestinal  obstruction  and  colonic  atom  Dosage  and  Administration:  ( to  he 
taken  in  water )  Adults  and  children  over  1 1  —  one  sachet  morning  and  evening 
Children  under  \1  should  Like  Fybogel  only  on  medical  advice  Retail  Price:  At  May 
1989,  7  sachets  99p  Product  Licence  Numbers:  Fybogel  Orange  44/0068,  Fybogel 
44/0041  Reference:  1  Data  on  file.  Reckitt  &  Colman  Pharmaceutical  Division.  198K 
FYBOGEL8  is  a  trade  mark  Further  information  and  display  material  is  available  on 
request  from  Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HU8  7DS, 


CO 


Reckitt  &  Colman 


